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The power of the glory: The joy of
Manchester City goalkeeper Joe Hart
is unrestrained after Sergio Aguero'’s
last minute winner secured the
2011/12 Barclays Premier League.

Creating Chances for good causes

£45m (

Invested by Premier League

4 5m

People benefiting

£169m

Contributed by the Premier
League to the Football
Foundation over the last decade
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\ FOREWORD

'BY ROBERTO MANCINI

the Premier League has never had a season like the one that has

just gone.

It wasn't just the crazy way we won the title but the fact that coming
into the final weekend of the season there were still relegation issues and
Champions League places that were not decided.

The fierce competition from top to bottom in the Barclays Premier League
is why English footballis so compelling and why for any player or manager
having awinner’s medal is so very special.

No game is easy, no opposition can be disregarded at any time. Although
there was a big points gap between City and Manchester United and the rest
of the league, everyone knows that the Premier League isamongst the most

, competitive in the world.
' That'’s why attendances are so healthy. The Barclays Premier League is
terrific box office. Every week thousands of fans travel the country supporting
their teams. They do this no matter where the teamis in the table or at what
stage of the season. You do not get this in other countries.

For us at Manchester City the 2011/12 title win was truly historicand we
dedicate it to our fantastic fans, many of whom were not born or who were
very young when their favourites were last Champions of England.

I think it is probably true to say that in the 20 years of its existence

Roberto Mancini

The fierce competition from top to
bottom in the Premier League is why
English footballis so compelling and
why for any player or manager having

awinner’s medalis so very special.
No game is easy, no opposition can
be disregarded at any time.”



The sweetest feeling: Roberto Mancini can’t hide his emotions as Manchester City
secure their first Barclays Premier League title in extraordinary fashion onan
unforgettable final day.

Although we had won The FA Cup and League Cup in between -and
even a European Cup Winners’ Cup - we had not been English champions
for 44 years before last season. | think for that fact alone, most neutral
fans were perhaps cheering us to victory in that last day and that is why
it was such a joyous occasion for our supporters who | am sure will never
forget the dramatic last minute goal from Sergio Aguero against Queens
Park Rangers.

New heroes were forged last season and it was a triumph made all
the more sweet by the fact that we pipped a club of the stature of United.
They are a great club and to beat them when they have scored one of their
best points totals is a great achievement. | am sure they will come back
strongly next season.

Although we eventually won the Barclays Premier League title due to
that amazing last 90 seconds, it was not this that actually enabled us to lift
the trophy, it was what we —all the people who work at City - did over the
entire 38 games.

The season was about many things that will stand the club in good
stead in the future. Off the field we had many accolades too, best
supporter experience, best website, our community work went from
strength to strength. We are a club that has a vision and big commitment
to achieve that vision.

People talk about us being a rich club but we are rich too, in tradition
and history. It was great that so many of the side that won the league back
in 1968 were in the Etihad Stadium to witness us winning the title. It was
emotional for them and for us.

Manchester City will never lose its soul whilst the current supportive
owners are in charge and our plans to help regenerate the area around
our stadium to the benefit of the community support that principle.

Financial sustainability is a core tenet of the owners’ ambition for
the football club and we are investing heavily in our Academy both in
terms of facilities and coaching programmes. It is important to the game
in this country and all over the world for clubs to make sure young players
are well looked after, well coached and well educated.

Ol THEINTRODUCTION

We pride ourselves at Manchester City that we have produced many
Premier League and international footballers through our Academy and
that many more have gone on to have a career in the Football League too.

Our job in the future is to ensure that commitment to youth and our
community continues. More immediately our job this coming season
is to defend the title using hard work, attention to detail, and the
enthusiasm for everything that we do.

By doing this we can stay ahead of our challengers. They won't go
away. | expect Arsenal, the European Champions Chelsea, and Tottenham
to improve again next season. Liverpool has a new manager and ambition
and, of course, as | said, let us not forget that United amassed the same
number of points as us last season. Sir Alex has already stated that they
relish the challenge we have given them.

I hope the Premier League will continue to go from strength to
strength this next season and that it is as equally as exciting as last
season, though that will not be easy.

Manchester City will never lose its soul
whilst the current owners are in charge.
Our plans to help regenerate the area
around our stadium to the benefit of the
community support that principle.
Financial sustainability is a core tenet of
the owners’ ambition for the football club.”



RICHARD SCUDAMORE

The investment the Premier
League is making in Youth
Development as a whole
over the next four yearsis

in excess of £300m, which
will drive the standards

of facilities, coaching,
education and access. The
ultimate aim is that the boys
who come through the EPPP
will be as well equipped, if
not better, than their Dutch,
French, German, Italian or
Spanish counterparts.”

ast season, by any definition, was one
Lofthe best. There has been much written
about it by many better qualified, so

hopefully we will get close to encapsulating
some of the quality and drama that marked
out the 2011/12 Barclays Premier League as
well as do justice to the excellent work that
goes on right across the business.

Itis nigh onimpossible to describe and
capture in words a season that ended in such
fashion - Sergio Aguero’s finale causing hearts
to soar and break in equal measure across
the city of Manchester and beyond; Martin
Tyler’s brilliant commentary etched on fans’
memories. However, it does say an awful lot
about what the Premier League is and what
we are striving to achieve. To constantly
challenge and raise standards in all aspects
of our activities and responsibilities.

The Premier League is in an extremely
fortunate position. The football our clubs produce
is admired and sought after at home and abroad.
Stadiums remain full, despite the difficult
economic conditions, and viewing figures —
both for live matches and free-to-air highlights
—continue at high and even record levels. The
off-field activities undertaken by the League,
the clubs and the players—more often than not
inacommunity context —deliver some of the
best social-change and engagement programmes

available. Not just in this country, but globally too.

MEETING
CHALLENGES,
DRIVING
STANDARDS

As this was the Premier League’s 20th
season, it provided the opportunity to reflect
on the managers, players, matches, goals and
moments that have all contributed to this
backdrop of success. This was done very
effectively through the 20 Seasons Awards
process, more of which is detailed later. The
focus was inevitably on the actual football.

Itis that which has driven the progress in all
that the Premier League does. However, the
standard of football is not the only element

of the Premier League that has progressed over
the last 20 years. You will read in these pages
about a whole range of activities undertaken
both centrally and by the clubs that, right across
the business, are laying the foundations to
ensure that football continues to grow and
develop from a position of strength. Not just
at the elite level, but at every level of the game.

The biggest piece of work delivered during
the course of the past year is the Elite Player
Performance Plan (EPPP). It has — as with any
significant and radical change - been difficult,
and at times even divisive, to convince all of the
key components of the game of the necessity
of delivering all the core elements of EPPP. With
the full support of The FA and Football League,
proper systemic change, honed over three years
of engagement and consultation, is now in
place. There are still some individuals to win
over, but we are confident that the quality-



Alltogether now: Passionate fans
fromall 20 Barclays Premier League
clubs were captivated by anenthralling
and unpredictable campaign.

based agenda in place will ultimately convince
them. Things we read about in newspaper
columns such as mastery of the ball, focus
on player retention as well as development,
revamping the Reserve League, the
professionalisation of coach development,
a fair and transparent compensation system,
independent auditing and categorisation
of Academies, are all embodied in the
collaborative effort that has resulted in the
implementation of the EPPP.

Youth Development structures need
to work across all 92 professional clubs; it is
they who produce the players. It is essential
that Academies throughout the system are
producing more and better young players.
That is why the funding for Youth Development
across the four divisions has been increased
and the new compensation system will mean
more money flowing down the football
pyramid. The EPPP is designed to incentivise
clubs who take Youth Development seriously
and those who want to. The investment the
Premier League is making in Youth
Development as a whole over the next four
years is in excess of £300m, which will drive the
standards of facilities, coaching, education and
access. The ultimate aim is that the boys who
come through the EPPP will be as well equipped,
if not better, than their Dutch, French, German,
Italian or Spanish counterparts.



Plan of action: The Elite Player Performance Plan will see
£320minvested in youth development over the next four
years. Anetwork of 120 leading coaches will support 4,500
coaches developing 12,000 players aged 9-21.

Pathways to success: To meet the changing priorities of the players
asthey develop, a ‘Performance Pathway’ has been structured
in three phases: Foundation (U9-U11), Youth Development
(U12-U16) and Professional Development (U17-U21).

Delivering more and better: The critical challenge that the
EPPP is designed to meet is the growth in the number and
quality of home grown players that are developed through
the Academy system across the professional game.

This year also saw the work on the
governance and structures of football come
to some constructive outcomes. Admittedly,
especially compared to the action on the pitch,
this process is dry and of little interest to most
football fans. However, the restructuring of The
FAis of critical importance to how the game runs
itself and ensuring the right decisions are made
at the appropriate level to safeguard the success
and continued development of English football.

Real change is contained within the new
structures and processes. The formation of
The FA Regulatory Authority to enforce
league-wide rules such as the Owners’ and
Directors’ Test, demonstrates the advances
in English football’s governance and
understanding of supporters’ concerns about
the nature and transparency of club ownership.
This commitment is further underlined with
the adoption of Supporter Liaison Officers
and greater consultation with fans over matters
of fundamental importance, such as proposed
stadium redevelopments or relocations.

Again, this is a shift in culture; real change
that willimprove standards in the game for
years to come.

Itis with this backdrop of success that we
must continue to drive standards. The new
broadcast and commercial agreements that
we have recently reached are a demonstration
of the faith others have that we are getting
it right. Of course there is always room for
improvement —the EPPP is only the start of
the journey for Youth Development and the
new governance structures are designed to
respond to challenges as they arise —but the
Premier League’s success is a demonstration
that the English game is thriving and has the
potential to develop even further, so that
the benefits of our achievements are felt from
park pitches right through to St. George’s Park.

Chief Executive




It was the common position that this
was the best season of our 20 so far, and few
disagreed. As ever, all 20 clubs made the League
the compelling story that gripped everyone
involved, but there can only be one winner and
Manchester City edged out Manchester United
by the thinnest of margins in the most dramatic
final day of top-flight football | can recall.

The football is the basis of all the Premier
League does and the clubs could not have picked
a better time to remind our sponsors, broadcast
partners, stakeholders, politicians and the press
what makes the Premier League the success
story it undoubtedly is.

As ever, the Board’s and the Executive’s roles
have been to provide the stability and continuity
to enable the clubs to channel their energies on
running their football and commercial businesses
to the highest possible level, while facing down
the challenges of unwarranted and unnecessary
external regulation and the constant threat of
infringements of our intellectual property rights.

The ongoing Department of Culture, Media
and Sport process gave focus and impetus to
the restructuring of our relationship with The
FA, which has successfully defined key areas of
responsibility and provided clarity which should
serve the English football authorities well going
forward. The detail is yet to be signed off by
all parties, but it has been well received by
Government and should draw a line under
their interest in how we choose to govern
the game domestically.

Beyond these shores it was a good year too:
Chelsea’s dramatic victory over Bayern Munich
in the Allianz Arena was a great occasion for
English football and a fantastic achievement
for the club. Our relationships with the
international footballing bodies — ostensibly
UEFA and FIFA — continue on a similarly solid

footing. Processes like Club Licensing
demonstrate what can be achieved when policy
is clearly set out and adhered to. The European
Club Association and the EPFL are both
important bodies in putting forward Premier
League positions —we must continue to engage
fully and effectively through these mechanisms.

The Football League Executive has
endeavoured to drive through the Elite Player
Performance Plan off the back of the
harmonisation of our Rule Books and seems
particularly determined to address the issue
of financial sustainability in the Championship.
No one can argue with the desirability of that,
but there are certain aspects of the regulations
being proposed that will need careful
consideration by this group ahead of their
introduction into Rule.

Our financial commitment to the lower
reaches of the football pyramid is of huge
importance with solidarity payments to all
Football League and Football Conference clubs,
as well as investment in facilities via the Football
Foundation and Football Stadia Improvement
Fund, meaning a great deal to clubs throughout
the professional and amateur game.

The profile of the Premier League and the
clubs means we will always have our detractors.
The continued investment we make in
communities, via the Creating Chances
programmes, and Youth Development as well as
our commitment to high standards of corporate
governance and financial regulationis an
effective way of combatting their worst excesses.
But what really stumps them is the consistent
quality and compelling nature of the League.

The 20 Seasons Awards process was a good
opportunity to reflect on what really makes the
Barclays Premier League tick —the clubs,
managers, players, matches and goals that have
all contributed to making the competition what
itis today; something that is admired and
celebrated the world over.

Chairman



..
Teecccecanell
- L

his own trophy room at home it would be

jam-packed with all the individual honours
and titles he has amassed during his 17 years
inthe Premier League.

Athree-time League winner with the Blues,
heis the highest scoring midfielder in the
competition’s history, the only player to have
managed double figures in goals in nine
consecutive seasons and last season he became
one of only six players to have passed 500
Premier League appearances.

Frank’s 2011/12 season was bookended
with trophies. He won the Barclays Asia Trophy
with Chelseain July 2011, before in May lifting
The FA Cup and then adding the one major club
honour missing from his collection: a Champions
League winner’s medal. The 34-year-old
exclusively talks about the drama of last season’s
campaign and modestly reflects on his legendary
status in Premier League history.

IfChelsea midfielder Frank Lampard had

Q: How exciting a season was that to be part of?
A: It was amazing. If you wrote it as a movie script
no one would believe it. It just shows how
competitive the Premier League is.

Q: What's the footballer’s take on Sergio
Aguero’s injury-time winner that sealed the title
for Manchester City —are those last-ditch goals
about guts or luck?

A:You need a bit of luck — every team does.

We had some at Chelsea last season, but you have
to keep believing and Manchester City never gave
up. They pushed and pushed and got the reward.
Aguerois a class player and with strikers like that
in your team things can happen for you any time

FEARESS PR  inamatch.
4 Q: Was it the most competitive season you've

| i ; g playedin?

WIT]'yFRANK I.AMPARD ey m A: For me personally it wasn’t, because we weren’t
‘ = where we wanted to be in the League. Not to be

- challenging for the title and focusing on the two

cups we eventually won changed the emphasis at




There’s no easy games,

no simple three points as

all the way down the League
the teams are improving
and have something to

fight for. Other leagues

in Europe have top teams
but | feel we have more
strengthin depth.”

Chelsea. Six teams competing for the top places
made it harder than ever and it will be tougher
again next season. Manchester City will be strong,
Manchester United are always the benchmark
and you can't underestimate teams like Arsenal
or Liverpool. It’s great for the League to have
somuch strength.

Q: Chelsea’s victory in the Champions League
ensured England were the top performing
European league for the fifth yearin a row.

What makes the League so strong?

A:lt's tough as there’s no easy games, no simple
three points as all the way down the League the
teams are improving and have something to fight
for. Other leagues in Europe have top teams but

| feel we have more strength in depth and more
top players from around the world.

Q: What was the secret to Chelsea’s Champions
League win?

A:1t'scommon knowledge we had some

shaky times last season, but once the
managerial change came there was a fresh

unity - like the Chelsea of old. We all felt part of
the campaign again and we wanted it badly - we
always have. Players that are used to winning
things don't give that up easily. It’s about big
players and determination.

Q: Last season was the Premier League’s 20th.
You've played in 17 of them —what has changed
onand off the pitch in that time?

A:So much has changedin my time. The TV
influence is huge and it has taken the English game
tosuch new levels with interest around the world.
This has allowed teams to grow and attract the
best players and they have helped raise standards
and training techniques, which now leave us with
the most interesting and, for me, best league in
world football.

Q: How proud are you of what you have achieved
inthe Premier League?

A: When I signed for Chelsea | wanted to win
things for my club. Having done that, personal
achievements are great to have —but they’re just
stats. It's all about trophies. I'm part of a team
and if | can break records to help my team I'm
doubly happy.

Q: What is your most memorable experience in
the Premier League?

A: When | scored the two goals against Bolton
that won Chelsea the League for the first time
in 50 years. Wow, that was something, even
thinking back to it now. The reaction of the
fans was unreal.

02 THEFOOTBALL

Q: We ssaid goodbye to Didier Drogba at the

end of this season. He has been a wonderful
ambassador for the Premier League, but what are
your memories of your long-time teammate?
A:Didieris a great player and a great manand he
will always be a friend. We get on really well. He's
awinner and a decent human being and he does
such tireless work for charity.

Q: What about the next generation of Frank
Lampards? Do you think we will see more
home grown players coming through Chelsea’s
training ground?

A: Cobhamis a great facility and | feel we have
agood, fresh generation of young coaches
working with our players. Everything is set up
for the youngsters and Chelsea and | hope we
bring through lots of great players.

Q: What will be your memories of being part
of the Premier League’s history?

A:llove playing in the Premier League.

It's no secret | nearly went to Italy with Jose
[Mourinho] and I would have liked to have seen
what it was like playing in a totally different
league. But I've no regrets as the Premier
League is watched all over the world and it’s
great that people enjoy what we do. To play
in the Roman Abramovich years at Chelsea
has been incredible. He gave us the chance
to challenge for all the honours and it’s been
areal pleasure.

Justchampion: (far left)
Frank Lampard adds another
title to his collection as he lifts
the 2011/12 UEFA Champions
League trophy; (bottom left)
Frank celebrates Chelsea’s
first top flight title in 50 years
with Jose Mourinho; (left)
Frank with fellow Premier
League ‘500 Club’ members
Sol Campbell, Emile Heskey
and David James.



THE LATEST

season in the Premier League’s 20-year
history would go down to almost the last
kick of the last match on the last day. Looking
back perhaps it should not have come asa
surprise, considering the two main protagonists
Manchester United and Manchester City.
They met a week before the start of the Barclays
Premier League season in the Community Shield
and were separated by a 94th minute goal from
United winger Nani.

Nine months later there would be even
greater dramatics, but along the way there
would be twists and turns that would surprise
even those that thought they had seen
everything in the Premier League.

The theme of the season - that all teams
would be tested every week —was set by the end
of the second round of matches when only three
teams had 100% records: the two Manchester
clubs and Wolverhampton Wanderers.

The ominous early season form of United and
City was demonstrated on the 28th August when
the cream of Manchester took on North London'’s
finest. Edin Dzeko scored four goals ina 5-1win for
Manchester City away to Tottenham Hotspur,
only to be overshadowed later that afternoon by
Manchester United’s 8-2 demolition of Arsenal.

But even the Manchester clubs would not
have it all their own way as, before September
had finished, United slipped up at Stoke City
and the 100% record of Roberto Mancini’s men
was ended by Fulham.

The Cottagers showed there was little logic
to some of the early season scorelines. They had
drawn five and lost one of their first six matches
before they thrashed London rivals Queens Park

I t seemed fitting that the most dramatic



Rangers 6-0. Likewise, Blackburn Rovers had
picked up just one point from their first 12
matches before they beat Arsenal 4-3, while
Bolton Wanderers opened up with a thumping
4-0 win over QPR only then to concede 21 goals
in their next six matches.

But few games encapsulated the pulverising
excitement of the season better than the first
Manchester derby of the season on matchday
nine. The final scoreline of Manchester United
1Manchester City 6 had everyone reaching for
the record books. As a rocket-fuelled Mario
Balotelli — one of the personalities of the season
—pondered ‘Why always me?’, United boss Sir
Alex Ferguson was left describing his side’s
performance as his “worst ever day in football”.

As October passed without a scoreless draw
there was no sign of the goals drying up and
during this 20th season of the Premier League
it was appropriate that the 20,000th goal was
scored. That honour belonged to Marc Albrighton
of Aston Villa, netting in the 54th minute against
Arsenal on 21 December 2011.

It was not just quantity but quality. At one
stage, 30-goal Player of the Season Robin van
Persie threatened to stage his own goal of the
season competition, before the pundits started
purring over Peter Crouch’s sublime volley for
Stoke versus Manchester City, Luis Suarez’s
inch-perfect chip from 50 yards out against
Norwich City for Liverpool, and Hatem Ben
Arfa’s solo run and finish for Newcastle United
against Bolton, a goal that got better with
every showing.

However, Papiss Cisse managed to outdo
all of them. Newcastle United’s January signing
capped arun of 13 goalsin 12 matches with a
shot from outside the area in the Magpies’ win

| Ronk [ Name ___________Jaw __________ Jscor

Manchester United 845

2 Wayne Rooney

4 David Silva

Martin Tyler

I swear you will never see
anything like this ever again.
But watchit, drinkitin.”

Sky Sports commentary 16:54,
Sunday May 13, 2012.

over Chelsea with such slice it would have looked
more at home on a golf course than a Premier
League pitch.

The Blues did at least end Manchester City'’s
unbeaten record in December and Manchester
United’s 5-0 win at home to Wigan Athletic on
Boxing Day moved them level on points at the
Premier League summit.

The outrageous scorelines continued to
astound in the second half of the season as
Arsenal won 7-1 against Blackburn, Manchester
United showed their resolve by coming back
from 3-0 down to share a draw with

Manchester City 668

Chelsea, and Tottenham Hotspur humbled
Newcastle 5-0.

Spurs briefly threatened to break up the
Manchester duopoly at the top but a 2-0 lead
at Arsenal turned into a 5-2 defeat, dragging
them back into a fascinating race for the
Champions League places which went down
to the wire also. Newcastle was the surprise
package in that shoot out, emerging as genuine
and sustained challengers for the Champions
League spot. Manager Alan Pardew picked up
the Barclays and LMA Manager of the Year
awards as aresult.

He wasn’t the only manager to impress.
Paul Lambert of Norwich City and Brendan
Rodgers of Swansea City played what Sir Bobby
Robson liked to call ‘carpet football'. Indeed
the Swans recorded an 85.7% pass completion
rate, the second highest in the Premier League.
As the season ended Rodgers delighted in
reminding people that “The bookies said there
was more chance of seeing Elvis alive than little
Swansea staying up.”

Party pooper: Grant Hanley
spoils Sir Alex Ferguson’s
70th birthday celebrations
as Blackburn Rovers shock
Manchester United witha
3-2victory at Old Trafford.

zASPORTS

PLAYER PERFORMANCE INDEH

Top ranking: The EA SPORTS Player Performance Index
uses arange of statistics to analyse a player’s contribution
to his team, with Robin van Persie edging out Wayne
Rooney last seasoninaclose-runrace.




The League was all shook up with 10 matches
to go when Swansea beat Manchester City to knock
them off top spot for the first time in five months.
Quickly Manchester United moved four points clear
with a 5-0 win at Wolves and that became eight
when Sunderland became the first team to take
apoint at the Etihad and a late Mikel Arteta goal
handed Arsenal a 1-O win at the Emirates.

Dead-eyed Dempsey: American midfielder Clint Dempsey
scored 17 Barclays Premier League goals in a sensational
campaign for Fulham.

What happened next was the stuff of
dreams for City —and nightmares for United.
City manager Roberto Mancini seemed to lead
the way in writing off their title hopes but 10
goals in three days — including a hat-trick return
from Carlos Tevezin a 6-1win at Norwich City
—gave them assliver of hope.

Mancini refused to publicly endorse it, not
even when Wigan beat United at the start of an
improbable run that saw the Latics win at Arsenal
and beat Newcastle 4-0 to ease their drop fears.

Then Everton clawed back from 3-1down
to hold Manchester United 4-4 and City edged
anervous Manchester derby at the Etihad
Stadium, settled by Vincent Kompany’s only
goal. City were back on top by virtue of goal
difference and within touching distance of
a first ever Barclays Premier League title.

For the 13 million spectators who passed
through the turnstiles and the billions more
watching around the world on television, there
had never been a season like it. The title race,
Champions League places and the final relegation
spot were all to play for on the final day.

As the 2011/12 campaign was voted the
Best Season in the Premier League’s 20 Seasons
Awards, there was more to come as Arsenal
rallied from behind in thrilling fashion to win
3-2 at West Bromwich Albion to claim third
ahead of Tottenham Hotspur, while Bolton’s
2-2 draw at Stoke was not enough to prevent
them joining Blackburn and Wolves in dropping
out of the top flight.

Against the odds Manchester United’s 1-0
win at Sunderland looked set to give them a 20th
English crown when 10-man QPR clungonto a
2-1lead at Manchester City. At that point a new
Premier League goalscoring record was created
in 1,064 goals, but the final two were yet to be
scored and they would prove to be the most pivotal.

Celtic connection: Brendan Rodgers (left) and Paul Lambert
(right) both had excellent debut seasons as managers in the
Barclays Premier League.

Ininjury time Dzeko levelled for City. Then,
amid the mayhem of the most nerve-shredding
football matches, Sergio Aguero kept his cool
to slot home in the fifth minute of stoppage
time to seal a 3-2 win.

On his commentary for Sky Sports Martin
Tyler, who was on the microphone for the very
first Premier League live TV game in August
1992, bellowed, “Aguerrooooo... | swear you
will never see anything like this ever again.

But watchit, drinkitin.”

Mancini imbibed; he had delivered not only a
first ever Barclays Premier League crown but City’s
first top-flight title since 1968 and he was glad.

“We have changed the history of this club
and for that we should be proud. We wanted
this title and we deserved to win this title.

We deserved this and so do all our supporters,”
said the Italian before giving his closing apposite
assessment on the 2011/12 campaign. “This

is the perfect finale for a crazy season.”
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SEASONS
OF CHANGE

has changed across the 20 seasons of

the Premier League: it’s still 11v 11 and
when you look at the trophy lifts that adorn
the back page of this Season Review the first
season doesn’t look that different to the
20th. But behind the scenes an awful lot has
changed, particularly in the support given
to the players. Pitches look as good on the
last weekend as they did on the first weekend,
sports scientists ensure footballers are the
most athletic they have ever been and
medical care is now world class. To see
why this is the case we look at the work of
three men whose professionalism impacts
on what happens on every Premier League
match weekend.

There is an argument for saying nothing

Previous jobs: worked in boxing, rugby
and athletics.

My job involves everything that sports science
entails —fitness, strength, agility, nutrition and
recovery. Inshort, I'm trying to get the players

in peak condition when they turn out on the pitch.

Therole now is more about analysis of the
workload on the players than anything else,
the matches they are playing and the training
they are doing. The most important thing is the
reduction of injuries.

One of the key things is making sure that
playersdo not over-train. Generally at this
level they are naturally good athletes. If they
are playing regularly in the Premier League
then what we need to do is just maintain, tweak
a little bit here and there, and get them ready
for a Saturday afternoon.

DAVEBILLOWS

It's a veryindividual thing finding out if a player
istraining too much. We use GPS in training
every day as well as heart-rate monitoring and
ProZone at the games. We can work out the
exact workload that each player has done,

in a day, a week, amonth and a season.

There's a lot more athleticism in football now.
Inthe past players used to regard themselves

as footballers rather than athletes, but they
now realise that athleticism is a massive part

of the game. Year on year, the ProZone stats
have shown that players are doing more sprints
per game, they are sprinting at a higher speed,
covering more distance at high intensity

and more total distance.

The attitude to sports science is definitely
changing for the better. Most of the Academies
have sports scientists now so the players coming
through have been brought up with that ethos

HEAD OF SPORTS SCIENCE AT EVERTON

THEFOOTBALL

S, THE SPORTS SCIENTIST

and mentality, and they accept it and expect it.
If itis not there, they want to know why.

Recovery timeis one of the mostimportant
things | have to work on. The recovery process
is about getting the right nutrition at the right
times, getting it into the players quickly after the
matches, getting them into the ice baths to start
the recovery, and getting the contrast bathing
going the following day. If you can get it right,
it's worth its weight in gold.

Managers question everything we do and
that's the way it should be. Whenyou first
come in and say you want everyone to sitinan
ice-cold bath for 10 minutes, people think you're
mad. Then you get one or two players who try it
and say 'l feel quite good actually’, and the next
day they do not feel as stiff as the other players.
The other players feed off that.

2011/12 « SEASON REVIEW 3
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People have thisimage of a groundsman being
aretired guy sitting on a big tractor with a roller
just to keep the pitch flat, but that is completely
the opposite of what we do now. What we do
isascience.

You can'treally putinto words how things have
improved over the last 20 years. Sometimes
it's nice to go home at night and watch an old
match on the TV, because it gives a reminder

of just how far we have come. You might have
spent the day worrying about a little speckle

on the pitch and then you see one of these mud
baths and you realise that perhaps the problem
is not as bad as you think.

THE GROUNDSMAN

JONATHAN CALDERWOOD
GROUNDS MANAGERATASTON VILLA

Our pitches have basically become one giant
golfgreen. The pitch at Villa Park is 98% sand
and because of that, you don't get that dirt or

waterlogging. It makes the drainage a lot better.

Players used to come off the pitch covered
inmud. You don't see that anymore, or divots.
Artificial grass is added into the sand, which

is what helps the pitch become more stable.

The products we use on the pitch have also
improved massively. The grass seed we

buy has been designed and modified to be
hard-wearing, have quick recovery, good root
growth and shade tolerance because of these
big stadiums. We are also now able to grow
grass 12 months of the year, thanks to a lighting
system we use on the pitch. Years ago the grass
would only have grown from April to October,
but these lights are pretty much creating
asummer’s day in December and January.

The pitch plays animportant role in player
welfare as well. The clubs cannot afford

to be without players, so you have got to try
to produce a pitch the best you can so that
nothing happens to them out there.

Non-footballing events are always going to
have animpact on the pitch. Last summer we
had Take That at Villa Park and we had a total
of 400 articulated lorries driving on the pitch.
Watching them made me cringe but luckily
there are some superb pitch protection systems
out there now.

The standard of the pitches has become so
importantnow in terms of TV coverage, the
quality of players we have got in the Premier
League and the passing game that teams want
to play. Years ago it was just a case of marking
out a green piece of grass, goals up, and just
get on with it. Now it’s the stage for the show.
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MARKGILLETT

THE MEDIC

u HEAD OF MEDICAL SERVICES ATWESTBROMWICHALBION

I have been working in this field for 15 years
now. In the early stages, football was always
considered to be a long way behind Olympic
sports in terms of the professionalism of what
it provided for the players from a science and
medicine perspective. | am pretty confident
now that we've matched and gone past them.

The pace of the game is so different now,

and there will possibly be less contact

injuries because of the way people tackle

these days. But what has improved is our ability
to impact on the injuries and get the players
backin areally quick time frame. That's the

big difference for us.

What happened with Petr Cech was a warning
sign. He had quite a nasty head injury that got
picked up inan appropriate time frame, but there
wasn't really the infrastructure and process to
make sure that if that had happened somewhere
else there would have been the same outcome.

In terms of the Fabrice Muambaincident, | have
absolutely no doubt that the changes that were
made post-Cech—and the level of awareness,
training and equipment — were a massive factor
in him having such a good outcome.

They picked up what had happened with
Fabrice as quickly as possible and gave him

the best possible chance of survival, so that's
amassive credit to the Premier League. It

was the speed of diagnosis, the understanding
of what needed to happen. One of the
fundamental changes was making sure that
there was an ambulance devoted to the players.

The medical provisionin the Premier League
has changed massively. You generally have
acouple of physios sitting on the bench. If
something happens you get to players very quickly
and start the treatment as soon as they are
injured, so you minimise the damage to the player.

The equipment, the exit routes, who does what
in terms of taking people to hospital, and how
that works, is now very clearly prescribed by

the Premier League. It’s not left to the discretion
of clubs.

The Premier League supports the baseline
work that we need to do. For instance, if you
are applying for a UEFA licence via the Premier
League but your doctors have not passed

an area course, and you don't have cardiac
screening records, you can't get it. They have
put medical criteria higher up the agenda so
the clubs have to take them seriously.
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Decision time

A Premier League referee makes 450 decisions a game
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appointments

MIKE RILEY

FIRST Xl

is much wider than looking after training and development and

The remit for Professional Game Match Officials Limited (PGMOL)

match appointment of 77 referees and 231 assistant referees.
For General Manager Mike Riley and his management team it involves
working closely with no less than 11 external bodies and groups.
As Mike explains, PGMOL's working year is never quiet.

LEAGUE MANAGERS
ASSOCIATIONAND
PROFESSIONALFOOTBALLERS'’
ASSOCIATION

Refereeing does not exist in
isolation and it is incredibly
important to continually build the
cooperation and communication
between players, managers and
match officials. The reduction in
the number of free-kicks and
yellow cards in the Barclays
Premier League last season
underlined the progress made.

The expertise of the LMA and PFA
sees their members used as the
Premier League’s Match Delegates.
They judge our on-field standards,
monitor performance and coach
the next generation of officials,
particularly in game and player
management and tactical
appreciation. We meet quarterly,
but there is regular contact and

we can move quickly on issues such
as two-footed tackling last season.
We met to get consensus on the

CLUBS

At the beginning of the season we
have a briefing with all managers,
and every club squad also receives
avisit from a Select Group referee
to brief them on Law and what we'll
be looking out for during the season.
For2012/13 we'll extend the club
visits to twice in the season, going
in over the winter to participate in
training sessions, work with players
and discuss topical on-pitch issues.
Again that’s all aimed at building
understanding and improving
communication.

PGMO TECHNICAL COMMITTEE
This group meets quarterly to
discuss and suggest to FIFA
changes in the Laws Of The Game.
It brings together the organising
bodies responsible for the game

in this country, the LMA, the PFA
and club representatives. It’s very
purposeful: there is a FIFA Task
Force on Denial of a Goalscoring
Opportunity that we have been

% of referees’ % of offside for Select Group ) TR N
performances  decisions Englandisoneofonly  referees, including issue before providing in-season feeding in to and work by Dave

i three Et - H a q
are gﬁ’OdtOf b)}aSS'Sta”t nations with three Begprc";als inboth guidance to player and managers.  Allison, who looks after the
excellen rererees Elite FIFAreferees— ampions
according to arecorrect  [jinfiiien - Leagueand FOOtPaH League referees, saw a
Match Delegates andHowardwebb.  Europa League. Law introduced so that you can’t

score direct from a drop-ball.



FIFA

I'm England’s representative

on the Referees Committee
(Development), whose job it

is to develop training standards
for match officials throughout
the world. FIFA has a network

of training contacts to inform
best practice and we promote
our officials for participation in
FIFA tournaments. Former Select
Group officials Steve Bennett
and Neale Barry are FIFA Referee
Assistance Programme Instructors
and Steve is part of the team
evaluating candidates for FIFA
World Cup 2014.

UEFA

In partnership with the FA Referees
Committee, PGMOL works closely
with UEFA to promote referee
development. I'm also one of six
former Select Group referees who
are UEFA matchday observers. Not
only does that give us good insight
into refereeing standards across
Europe but, with Martin Atkinson
and Mark Clattenburg, we've

also had a front row seat on the
implementation of fifth officials.

CONFEDERATIONS AND
NATIONALASSOCIATIONS

The Premier League is seen

as amodel of best practice for
refereeing and we share that
knowledge around the world.
With the Asian Football
Confederation we have seven of
their Project Future talent referees
come to work with the Select
Group every winter. The Japanese
Football Association also send
two of their officials over here and
last season one of them became
the first foreign official to take
charge of an FA Cup game. Inreturn
every season we send two Select
Group referees to officiate in the
Japanese J-League. We also have
long-standing relationships

with other FAs such as Iceland,
Australia, New Zealand and,

more recently, Major League
Soccer in the United States.

THEBRITISH COUNCIL
Training of match officials was
added to coaching initiative
Premier Skills in November 2010.
PGMOL has provided coaches to
train over 300 grassroots referees
and assistant refereesin 14
countries across Africa, China,
South East Asia and Mexico.

REFEREES’ ASSOCIATION

Our 16 Select Group referees are
the very top of the tree but there
are 28,000 local referees in
England looked after by the
Referees’ Association and many
of them aspire to reach the Select
Group. Sowe have ajobtodo to
motivate and deliver high quality
training to that next generation of
officials. Last season Select Group
referees spoke at 103 Referee’s
Association events.

COMMUNITY

Select Group officials visited

100 schools and community
events last season and with the
Premier League we launched a
new curriculum-based website
that uses refereeing to help
educate children, teachers and
parents about lifelong citizenship
messages. With the website
http://kids.getonwiththegame.com
we’re showing what can be learnt
from the field of play: staying calm,
seeing another person’s point of
view, resolving conflict, working

as ateam and being the best you
can. Thessite has proved very
popular having had over 118,000
views and 15,000 teachers packs
have been downloaded.

Refereeing does not exist inisolation
anditisincredibly important to
continually build the cooperation and
communication between players,
managers and match officials.”

MEDIA

We've expanded this greatly in
recent years and work closely with
Premier League rights holders to
give guidance on Law and former
Select Group referees like Dermot
Gallagher and Alan Wiley regularly
appear on Sky and BBC to explain
decision-making. We also hold
briefings with journalists on Law
because when decisions made in
amatch can be such a large part of
their work it’s incredibly important
they understand so they’re calling
things appropriately for viewers
and readers.

SUPPORTERS

Football supporters’ opinions about
referees can be coloured by the
experiences of the team which they
support. It's not always possible to
get our point of view to the media,
so last year we piloted meeting fan
groups at Premier League clubs.

We met supporters from Everton
and Manchester City and it was
very successful as we were able to
explain our job and how decisions
on a matchday can come about.
The fans have been very receptive
and we aim to do more of this.



HOW OUR

TEAM WORKS

Howard Webb

There is no doubt that the standard of
officiating by the Select Group is particularly
strong at the minute, both domestically

and internationally.”

HOWARD WEBB

There is no doubt that the
standard of officiating by the
Select Group is particularly strong
at the minute, both domestically
and internationally. It’s not just the
fact that we are one of just three
countries in Europe with three
FIFA Elite referees, what’s good as
wellis that we have several other
guys who are just below that level
and another seven, eight, nine lads
who can do any game in the
Premier League. That’s healthy

because it doesn’t put pressure

on asmall group of people; it gives
other people an opportunity to
do games and means that you

see different faces on important
matches, which is good for the
game as well.

We've had to increase our
standards in line with the football.
Every season the bar gets set
higher both in terms of the playing
standards and the speed of the
play, so we need to be able to
perform at this higher level each
and every season. The good thing
is we have now got a team of match
officials who understand the
requirements placed upon them
both physically and mentally.

There are a few reasons for that.
I think that the professional
approach to our training and
development has continued to
improve under Mike Riley and
his team of coaches. There’s more
structure to what we do: our
in-service training and the way
we review our performances again
has never been better.

Also, the introduction of the
Premier League Match Delegate
scheme, which started eight
seasons ago, is showing some real
benefits now. Again, it is something
that we have grown with. When it
was first introduced there were
those that resisted it, but now
those on the Select Group work
with it. There's great value in
speaking to former players and
managers about how best to
control a match. We embrace what
they say because that will produce
better performances, something
borne out in our highest ever
Match Delegate marks this season.

As a Select Group we work closer
than ever before. Across the 16 of
us we are split into groups of four
referees and eight assistants who
will officiate together throughout
the season. | am a big believer in the
team and working with people ona
regular basis so you can understand
the way that people work and the
way that they think. That way you
get the best out of each otheras
individuals and as a group as well.

I have seen massive benefits
in build-ups to tournaments in
the past where | have worked with
the same people on a regular basis.
There are also some benefitsin
not just working with the same
two assistants all the time, you
get to share good practice across
aslightly wider group. But for me
the real benefit to small numbers
of people working together on a
regular basis is that it does deliver
better overall team performances.

And people seeing us as officials
operating at the highest level
encourages grassroots officials to
getinvolved and gives aspirations
as well to what is achievable. It
also emphasises that the way we
are doing things on the domestic,
European and world stage is right
and will lead to better officiating
in the Premier League.



SIAN MASSEY

Our high standards are because
of the structure of our refereeing,
how we get promoted, how many
levels we have and the amount of
competition between referees
makes us strive to be better. We have
a great refereeing upbringing and the
coaching and development that goes
into referees makes us strong.

My first season was an amazing
experience and | have the team
who took me through it to thank.
From the likes of Lee Mason, who
I worked with a lot and builtup a
great deal of trust, through to the
huge support that PGMOL provided

with regards to coaching us to
be prepared for the top flight.

It was a dream come true to be
operating at that level of football.
When you get to the Barclays
Premier League the first thing
you notice is the speed of the
game. The difference between
it and the Championship is the
speed of the ball travelling and
how quickly the players will move
it from one place to another. It's
not get the ball, have a look, see
where it is and have a pass, it’s
gone before they've even thought
about taking a touch. Technically
it's just quicker and as an assistant
referee your reactions have to
match those of the players.

The 99% accuracy in offside
decisions is not luck, it'sdown to a
huge amount of training. You learn
that sometimes, when players are
going out in a certain position and
you are looking down the line, you
need to lie in your head so that

when you see a picture it’s slightly
different to what you're going
to seeonareplay.

We train ourselves to take
‘pictures’ at the moment that
the ballis kicked. Sometimes it
could be easy to talk yourself out
of a decision when things happen
so quickly: instinct is to say he
looks miles offside, but you have
to revert back to that ‘picture’
and think “no, this was when the
ball was kicked, that's what | saw
when | took this picture and it
wasn't offside”.

We also train our bodies to
be in the right position. If you turn
slightly you alter your peripheral
vision, so it is about training where
to position your body and how
quickly you move your eyes. That
sounds like a minute detail but
when we can afford to switch our
vision and turn our body and when
we can'tis a big part of the training
process; referees rely on being able

to see everything that is going on.

The other vital thing is that from
the first to last minute you must
always be concentrating. If you're
distracted then you could miss
something crucial. Even when you're
on the halfway line you're always
feeding information to the referee
or the other assistant about where
the ballis. And sometimes having
peripheral vision, being the furthest
person away, you can see clearer
what'’s going on than a referee stood
rightin front of an incident.

You can't switch off for
asecond and especially because
play can change so quickly in the
Barclays Premier League. One
moment you think it's at the other
end and they're attacking but they
can switch play and it’s right back
up in your end and you've got to
concentrate. If it's a quick break
and the referee is in a position to
see you've got to be focused and
ready to make that decision.

Sian Massey

The 99% accuracy
in offside decisions
is not luck, it's down
to a huge amount
of training.”
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YOUTH
DEVELOPMENT

Growing ourown

539 297

players played Barclays Premier = are home grown, developed
League football last season by Premier League clubs

There are 3,000 boys
3 000 inthe Premier League
/4 Academy system
of 9-15-year-

old students
are British

of 16-18-year-
old scholars
are British

Making the grade, building careers

69% of scholars progress to a professional contract

930/0 of scholars gain an Advanced Apprenticeship
in Sporting Excellence (AASE)

83 /0 of scholars achieve a Level 2 Coaching Certificate

Getting with the Programme
The Premier League has an extensive Games

Programme for students aged 9-16.
Last season there were:

Festivals & Tournaments Z 080
from 6v6 to 11v11, 9v9 to futsal, Y 4

from Birmingham to Barcelona, ~ boyswho played competitive
Ypres to Warwick. football and had fun
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BY DAVID MOYES
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EVerton s o

VIVAMOS
EVERTON

Any boy hoping for a career in football doesn’t have to look far for
inspiration at Everton’s Finch Farm training ground. On each locker in the
first team changing room is the name of every player who has had that
locker. Players can move on but their place in our history remains. That'’s
what we want young people to come here and appreciate: look at the
people who have come here, understand that the seat you are now sitting
inis a player from the past. That name could be yours.

We want the ethos of our club running through all the boys that we
come in to contact with because every club wants to have young players
who are attached to them. You want boys who understand what you do
atyour club, have a feeling of where it has come from and the direction
inwhichit’s heading.

The good news is that there is greater direction and focus on youth
development than | can ever remember and clubs are working very hard
to try and identify the best young British players very early. Over the
years Everton have had excellent players coming through, as have the
likes of Manchester United and Arsenal; there is a lot of their own home
grown talent coming through the ranks.

The development of young players who have come through our club
is something that we rely on and the people in our Academy there have
done a terrific job in giving us players like Wayne Rooney, Leon Osman,



[ David Moyes

The good news is that there is
greater direction and focus on
youth development than | can ever
remember and clubs are working
very hard to try and identify the best
young British players very early.”



WHAT IS THE ELITE PLAYER
PERFORMANCE PLAN?

w

£320m

will be invested over 4 years

he Elite Player Performance Plan (EPPP)
Tis the culmination of three years of
consultation and development. It

represents the most comprehensive overhaul
of player development to have ever taken place
in the English game and comes into force as of
the 2012/13 Barclays Premier League season.

With the full support of The FA and Football
League the EPPP addresses the fundamentals
of player development in the quality of
coaching, access to coaching contact time
and provision of support facilities and staffing
to enable the highest possible level of player
development. Underpinning this is the grading
and auditing process of Academies to guarantee
that successful implementation is achieved
across all 92 professional clubs.

The four categories will better reflect the
full scope of the Academy System. The new
classifications will also reflect the ambition
to extend the elite environment founded under
the Charter for Quality. The new Classification
System is designed so that each club can make
its own strategic decisions as to its investment
priorities and work towards a classification which
is relevant and sustainable. An Independent

CREATING
A PATHWAY
TO SUCCESS

120

leading coaches : A

4500 12,000

professional coaches

players being developed at all levels

Standards Organisation (ISO) will be
appointed to measure the effectiveness of
the coaching process as part of the overall
Academy classification.

These are lasting changes to the way
in which young professional players are
developed, and are essential to the future,
success, growth and sustainability of the
English game.

Over the next four years there will be
the greatest investment ever in English youth
development: £320m is the foundation money
that will see a new network of 120 leading
coaches supporting 4,500 professional coaches
at 96 professional clubs and developing 12,000
players at all levels of English football.

The critical challenge that the EPPP is
designed to meet is the growth in the number
and quality of home grown players that are
developed through the Academy system across
the professional game. In short, the plan seeks
to create more and better home grown players
who are properly equipped to succeed at the
highest levels of the Premier League.

This platform for change has been developed
to place the player at the heart of the plan.

Foundation (u9-un) '
LEARNING TO LOVE THE GAME \Q
.

+ Mastery of the ball
» Guaranteed game time

To meet the changing priorities
of the player as they develop,

a ‘Performance Pathway’ has
been structuredin three phases.
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+ Multiple age-appropriate
game formats
+ Dedicated futsal programme

WHAT IS AT
THE CORE
OF THE EPPP?

DEVELOPINGAWORLD-LEADING
COACHING FRATERNITY

The introduction of the EPPP will ensure
that for the first time all coaches working
in Academies will be specialist trained
according to the age group that they

are working with.

Why is that important? Because
the needs of players change as they grow,
develop and mature. This has to be reflected
in the coaching they receive and the Games
Programmes they are involved in: from
players as young as five who are just
beginning to master basic ball skills right
through to young professionals who are
building their careers in the Premier League.

This season a whole new Coach
Education Curriculum will be launched
by The FA to support the specialist training
of coaches. It will ensure that coaches are
given age-appropriate training and will
guarantee that the right types of specialists
are working with young players.

There will also be more full-time
employed coaches working in our
Academies, especially in the Foundation
Phase where traditionally coaches have
been employed part-time.

Youth Development (u12-u1e)
LEARNING TO COMPETE

Transitionto 11v 11 game
Regional, nationaland
international games
Tournament football balanced
with emphasis on development



INVESTING MORE TIME

INMASTERY OF THE BALL

Young English players, particularly in the
Foundation Phase, have not been provided with
enough time to work with coaches on mastery
of the ball but new Rules will see the amount
of time that coaches will have access to work
with players significantly increase. In the Elite
Category 1Academies, players will expect

to receive over 8,000 hours of elite coaching
throughout their time at the club. Thisis a
significant increase on what was previously
available, and comparable with other elite
development environments such as the British
Swimming and Cycling programmes.

The challenge in the future will be to ensure
that the increased opportunities to work with
players are used effectively —more is only better
if what is being coached is high quality. It is the
combination of the employment of more

full-time, specialised professional coaches
aligned to a coaching programme which
provides more time to practice which will
deliverimprovements in player development.

All of these proposed changes will require
significant new investment. This will be
funded by the Game Youth Fund, which will
provide increased grant support to every
Professional Academy based on their
categorisation. To ensure clubs are committed
to youth development all of them will
be required to contribute to the Academy
by matching funding.

There is £40m a year earmarked to support
clubs throughout the four divisions in meeting
their Youth Development ambitions, meaning
over the next four years up to £320m will
be invested in laying the foundations for
aworld class player development system.

C
DELIVERING MOREAND
BETTER HOME GROWN PLAYERS
Much is being done to modernise the youth
system; however, unless more players are able
to make the step up from youth football to
the first team then the plan will have failed.
It is therefore crucial that the Games
Programme offered enables boys to make
that critical final move.
At every stage of the EPPP age-appropriate
coaching and development is employed,
placing the player’s needs at the centre of their
progress. Where this comes into sharpest focus
isin the final stage — the transition from youth
to senior football. That is why perhaps the most
critical innovation to be introduced in 2012/13
is the arrival of the Barclays U21 Premier League.
The Barclays U21 Premier League will,
for the first time, provide a national competition
for U21 players. Category 1 clubs will compete
against each other in a Champions League
styled competition. The new League aims
to provide the last vital step before the
professional game and, if it is to succeed,
it will need to become the hardest playground
in the world because the next game may well
be adebutin the Premier League.

Professional Development (u17-u21)

LEARNINGTOWIN

11v 11 competitive Leagues and tournaments

Regional, national and international games
Season modelled on the professional game
Barclays U18 and U21 Premier Leagues to aid
transition between Academy and first team

THEFOOTBALL @




WITHOUT
FRONTIERS

With the implementation of the EPPP
the Games Programme is expanding to match
the changing priorities of the players as they
develop through the Performance Pathway.
It will mean greater access to appropriate
games for players according to their age and
development needs. The Games Programme
will balance development and competition,
ensuring that players are exposed to a range
of environments designed to maximise
the potential of each player in the system.
The Games Programme is viewed
as an extension of, and complementary
to, the coaching programme, which in turn
will be more closely linked to the specific
development requirements of the players.
During the 2011/12 season a number of
former Premier League players and coaches were
recruited as Club Support Managers. They will
not only assist the clubs with the implementation
of the EPPP but will provide bespoke, continual
professional development for coaches across the
Performance Pathway. Here, three of them share
their expert views on the evolution that is taking
place in the Games Programme and what future
progress can be made now that the EPPP is being
implemented across the League.

-
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At the Foundation Phase it is
clear that our best clubs create
a learning environment which
is also great fun for the players
to be engaged in. The most
important thing is to ensure
that the boys are participating,
learning and really enjoying
themselves at the same time,
this way they learn quicker and
stay committed. One of the key
priorities for the future is
getting young players as much
game time as possible. With
the decline of street football,
kids just get less game time
thanthey used toandsoitis
doubly important that in the
Games Programme in the
Foundation Phase boys get
regular time with the ball

at their feet.

Allied to that are technical
objectives and mastery of the
ball. Small-sided football like
4v4,6v6,8v8and futsal will
provide players with a range
of formats as they grow up
through the phase. The
introduction of futsal is
arguably the most important
format we've been working
with. There’s a lot of research
on the foundation years of elite
players and how they were the
boys who played most street
football. The learning objectives
of futsal are all about ball
mastery: you can’t play the
ball back to the goalkeeper
or go square, so you have to
manipulate and control the ball

in tight areas and move it really
quickly; being bright and aware
is the key to the game.

If boys in the Foundation
Phase are going to learn to love
the game theniitis essential that
coaches are strong enough to
allow players to experiment and
at times make mistakes and fail.
We've got to be braver and say
if we are going to develop
technical players thenit’s not
about anindividual result on any
given weekend when a player is
9- or 10-years-old. Once you get
to 17 or 18 you have got to have
game management and
understand how to see a game
through, but it’s not about
winning for our Foundation
Phase players, it's about how
they play and express
themselves on the pitch.

One of the most important
developments that is endorsed
through the EPPP is that new
age-appropriate coaching
courses are now being developed
and implemented which will
ensure that the Foundation
Phase specialism is recognised
as a defined approach in much
the same way as primary school
teachers are recognised as
specialists who have a different
skill set to a university lecturer.
We want to put young players
into a structure that will develop
them technically, and so itis
essential that coaches have an
in-depth understanding of what
the player actually needs.




The Youth Development Phase is
when players transition from
small-sided games to 11v 11; thisis
abuilding phase. There is increased
contact time, giving players more
opportunity to assemble the tools
they will need to be successfulasa
professional player. There are
more technical challenges to deal
with and players are increasingly
encouraged to develop tactical
awareness in the game.

Thisis the age range best
served by the festivals and
tournaments put on by the
Games Programme. The various
competitions encourage the boys
toimprove as they play more
against other players with similar
skills both in this country and
abroad. One key objectiveis
to ensure that the first time
an English boy plays against
aforeign player cannot bein
the Premier League.

Last season’s National U14s
Tournament was a great example
of that: all 20 Premier League
academies competed against
eachother ina national
tournament for the right to go
over and play Barcelona U14sin
aninternational head-to-head
at the first team training ground
in Barcelona. What we saw was
boys raising their game and
developing their competitive
instincts to compete against
the best for a prize. Arsenal and
Fulham won through the national
qualification and once overin
Barcelona they raised their

standards again because they
wanted to equip themselves
against a side known for their
technique and passing ability.
You have to believe that early
exposure and success in these
types of events can only bode
well for the future development
of home grown players.

Building opportunities
for players to stretch themselves
‘best versus best’ is one of the
key elements of the Games
Programme inthe Youth
Development Phase. But players
also need time to practice in
games and in training away
from the spotlight and not always
being stretched to the limit in
terms of intensity of competition
and so the Games Programme in
this phase is also designed to give
players avariety of challenges. It
is seen asimportant that players
should practice and succeed as
well as practice and be stretched
and so the Games Programme is
consciously planned to provide
space for players to meet a variety
of opposition which might be
deemed to be ‘weak’ or ‘strong’
throughout the season.

What we can be fairly
confident of in this phase in the
Games Programmeis that it has
evolved quickly over the last few
years and when we host our
international competitors they
are envious of the range of
competitive opportunities that
are made available to our Youth
Development Phase players.

Learning to win

The Professional Development
Phase is about preparing players
for the final stage of their
development —first team football.
The coach’s role changes emphasis
and for the player the requirement
to learn to win, be tactically aware
and understand the responsibilities
of his role within the team become
of paramount importancein

this phase. The focus swings
towards the successful outcome
of the game.

But practice and preparation
for games and training is not
only taking place on the training
ground. At this stage we are asking
the players and staff towork as
closely to the first team as possible.
Players need to be analysing
and reflecting on the game,
working on sports science
and video analysis.

Inthe immediate aftermath
of the game, dissecting the player’s
performance may not be ideal.
With the benefit of technology
and advanced methods of
communication, the player can
be sent clips of his performance
to his iPad ahead of returning to
the training ground on Monday
where the coach can have amuch
more in-depth and analytical
evaluation with his player regarding
his performance.

I've been all across European
football this season and the Games
Programme is seen as a torch-
bearer of teaching by the likes of
Ajax, Dortmund and Real Madrid.
But the missing link has always been

Professional Development Phase -

taking these educated scholars
who have graduated and keeping
them competitive.

Professional Development
Phase coaches align their work
as closely to the first teamas
possible but with the loan system
being very prominent in this phase,
the coach can often lose players
for several months. Undoubtedly
there are gains to a player getting
first team experience but
there is also danger; with the
development process having not
yet reached its conclusion, it could
potentially hamper the young
professional’s progress.

The Barclays U18 and U21
Premier Leagues have been
designed to offer an alternative.
The visionis for the best young
players to compete against each
otherina‘best versus best’
scenario, which can only enhance
their development and take them
closer to the competitive nature
of first team football.

The games will be structured
to complement the Premier
League match weekend. So,asa
first team manager there is a great
benefit in knowing that you can
have your U21 player on the bench
for the Premier League, but if he
doesn't play then there’s still the
option for him to have high quality
football that weekend in the U21
League. A competitive situation
where fans are coming along
to watch the next generation
of talented young players at their
clubis what we must aspire to.
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FOOTBALLING
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FOUNDATION -
HISTORY IN
THE MAKING

BY BRIAN MCCLAIR
MANCHESTERUNITED

isnow in charge of Manchester United’s

Academy. In December 2011 we took his
U11s to compete in a tournament in Ypres,
Belgium. The unique event was not only
a chance to play football competitively, but
also educate young players about the history
of the First World War. The Christmas Truce
Tournament recreated the events of 1914 with
English, German, French and Belgian children
coming together on Flanders fields.

As aweekend the Christmas Truce
Tournament surpassed expectations. [t was a
great chance for the boys to learn as footballers
both on and off the pitch. They came up against
different football cultures and saw how they
approached a game. We strongly believe that
when our young players get out on to a football
pitch there are problems to be solved and we
want them to try and solve them for
themselves. If they start with that mind-set
now then it will benefit them in the long term.

But it was perhaps most productive off the
field. The boys prepared for the trip with a lot
of enthusiasm and they did a lot of studying into
the historical background of the trip. We had
a background learning pack for them, so they
learnt about Manchester United players that
were involved in the Great War, but some of

Former Premier League star Brian McClair
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The Premier League has a multi-award-
winning Education Department who deliver
aprogramme to support the technical,
tactical, physical, mental, lifestyle and welfare
development of all Academy players, from the
youngest nine-year-old schoolboys who come
in to the Academy through to the 19-year-olds
ready to step on to a Premier League pitch.

In addition to the Premier League’s own
educational body, who ensure the same high

the boys also traced back family relatives who
were there. One of the boys found out he had
a great-great Grandfather who was one of the
names inscribed at the Menin Gate, so he got
the chance to say the ‘Ode To Remembrance’.
That, and the laying of the wreaths by our lads,
was very touching.

I think it'simportant to understand that
football has a wonderful power to build bridges.
I know the visit to the Menin Gate was
thought-provoking for them and will be a point
in their life where they will be able to look back
and say, ‘'I'm glad | did that’. They were given
the time to pause and reflect on what happens
when others go and fight for a bigger cause.

It was interesting for them to see how football
transcended all of that for a short while and
football can make life enjoyable.

Our fundamental reason for being an
Academy is that we want the kids to have fun.
For all the time that they are involved with us
we want them to enjoy the experience of
playing football. My abiding moment of the
weekend was when the kids went to the actual
Christmas Truce site. They were very respectful,
but then they saw a pitch of grass and had an
impromptu kickabout. It was proper jumpers
for goalposts stuff as the U11s took on the U12s.
You would pay to watch that.

standards across the Academy system, every
club also has an education department and
Head of Education. Together they provide both
a formal education with academic outcomes
and an informal education which is all about
developing them as a person.

Innovation is at the heart of the educational
work and last season was no exception as
arange of new initiatives made their debut
in each of the Performance Pathways.

YOUTH DEVELOPMENT -
UNITED NATIONS
OF LEARNING

BY DEAN RASTRICK °®
TOTTENHAMHOTSPUR s

~

~
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he Premier League has an International
TU‘ISS Tournament at the beginning of

each season, bringing together Premier
League clubs with the best international
clubs from around the world in a week-long
programme. In 2011, teams from Spain,
Portugal, Brazil, Germany, the Netherlands
and the United States competed with 16
Premier League sides. This tournament was
the first to have a week-long ‘Learning Zone’
running parallel to it, with the players
receiving teaching on elements that will be
vital to their career progression, such as media
training, video analysis and culture workshops.
Tottenham Hotspur youth coach Dean
Rastrick believes it was a valuable experience
forall the players.

When you're involved in tournaments there
is always a lot of downtime but the Learning
Zone gave areal value to that time when they
weren't playing. At this level we are trying to
educate young people that they are not just
footballers turning up to play in a game. They
have to understand that they are involved in
the elite end of the profession and they have
got to be the total package and all the sessions
taught different elements of that.

Take the cultural diversity workshop for
example. That gave the boys an understanding



that the Premier League is a league that is

of global and domestic interest. Mixing in
sessions with players from other cultures is
invaluable for a young English footballer because
if you are going to play in the Premier League you
are going to play with worldwide players. You are
going to have to build relationships, interact and
understand their cultures, understand their
personalities, because there are differences.

The media handling session was also
excellent as we had a journalist from Sky Sports
News giving them the benefits of his
experience. There’s a lot of progress being made
in this area. If you look at how the likes of Danny
Welbeck and Alex Oxlade-Chamberlain handle
themselves, that shows the new breed of young
players who have been educated. They're
intelligent and able to handle the pressure and
that ultimately is what we have got to expose
our 14,15 and 16-year-olds to.

The same goes for the session on social
media, which was eye-opening for all of us.

It was fascinating to see, from the experts,
what the boys were exposed to or what
information there is out there on them on
Twitter and Facebook. As a coach | found that
so useful that we've since done a couple of
Premier League workshops on this area with
all the players in the Academy.

PROFESSIONAL DEVELOPMENT -

ROLE MODEL BEHAVIOUR

BY JAMIE SENDLES-WHITE
QUEENS PARKRANGERS

ueens Park Rangers defender Jamie
QSendles—White was one of 16 Premier

League Scholars of the Year that went
on a chance-of-a-lifetime educational visit to
South Africa, visiting Robben Island and social
intervention programmes as well as taking
partin coaching sessions with young people
in the townships. The trip was designed to
give the scholars an understanding of the
power of football and the responsibility they
have as arole model to young people all
around the world.

I was really happy to be awarded the trip in
the first place. Throughout the season | kept my
head down and worked hard in training. It was
nice to be acknowledged for the hard work by
being chosen to represent Queens Park Rangers
in Cape Town.

Eye-opening is the best way to describe the
visit. | expected poverty but | did not expect it
to be that severe. | also didn’t expect to see the
kids constantly happy to be playing football
and being around us.

| have never been that far away from England
and it was a life-changing experience. We spoke
in one of our last meetings and we all said that

THEFOOTBALL

when we are older, and if we have a good career
in the game, we will look to go back again and
maybe set up a foundation.

The lads were really touched by the whole
thing. Especially on one of the last days when
we gave out a few bits of our training kit and the
kids reacted like we had just given them millions
of pounds. It put everything into perspective.
They get nothing out there and to get a jumper
from a footballer means the world to them.

I have matured a lot from seeing the
conditions out there, and it makes you think
a lot. This experience will never leave me. Visits
like this are really important because seeing
that at a young age and then growing up and
possibly making it in the game, it makes you
realise that you have got the potential to change
people’s lives.

Before | went out, | thought | am not well
known and am just a normal person but there,
these kids treated us like heroes. All these
people would do anything to be in my shoes.
The trip rammed home that I've got to do my
best and work hard otherwise it is pointless
me being here because other people would
love to take my place.
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Grounds for optimism

|

13,165,416

13+ million fans came to watch the
Barclays Premier League last season
—the sixth season inarow where
attendance was above 13 million.

Premier League grounds were
92.6% full last season, one of
the largest utilisation figures
inworld sport.

Worldwide interest, local attendance

who watched Barclays Premier League matches last season
came from overseas and spent £595min the process

1. lreland 1. Old Trafford
o\ 2. Norway 2. Anfield

3. USA 3. Emirates Stadium

4. The Netherlands 4. Stamford Bridge

5. Germany 5. WhiteHart Lane
Above average

16.5

theaverage age of theadult = average number average number of
Premier League supporter of years spent matches attended

(theaverageageofthegeneral ~ attendingmatches  last season
populationis 47)

Adiverse family of fans

1%

of attending
fansare black or
ethnicminority

*Under 16 years

WOLVES

s Premier League grounds
become more diversein
their supporter base so

customer service becomes an
increasingly important area of
the football business. The quality
of Premier League stadia affects
the matchday experience of
thousands of fans across the
country. However, visits to
various stadia have highlighted
that many communal spaces are
made up of negative, inconsistent
signage and unwelcoming
expanses of concrete.

During the 2011/12 season
the Premier League worked closely
with a number of clubs to research
opportunities to celebrate their
history and fans. One of those
was Wolverhampton Wanderers
who, as part of an extensive
redevelopment of Molineux
Stadium, engaged with supporters
on how they could create a more
vibrant space for them. Wolves
Chief Executive Jez Moxey
explains the process.




Football is changing and we must
move with the times. It’s vital that
the fans have as enjoyable a
matchday experience as possible.
We are doing this development

for the fans, to try to create a home
that will last for another 50-60
years before it needs doing again.
That costs money and it takes time
and requires dedication to the
holisticimprovement of the
football club in all of its facets.

The club has gone through a
rebranding exercise and because of
that we consulted with the Premier
League on how to implement best
practice for stadiums. We have
carried out audits of our signage
inside the ground and decided that
if we were spending all of this
money on a new facility then we
ought to really address the signage
outside and within the stadium and
create what we hope will be seen as
amodel for other clubs of our size.

As we were expecting, the audit
showed that there are a lot of signs
put up over the years that are not
consistent with each other and that
are of higgledy-piggledy design.

They are not the most pleasant
of reading materials, the tone of
some of the signs was not correct.
We wanted to create really
fan-friendly signage that was
consistent throughout the whole
stadium from the moment you
walk up to the ground to the
moment you reach your seat.

The tone very much appeals

to people’s better nature. So
whenever we ask them to do
something we put the word ‘please’
in front of it. Although massive
improvements have been made,
especially with all the new stadia
that have been developed over

the years, we can do more and more
to try to communicate with our
supporters in a pleasant way, and
hopefully we will get the positive
responses back.

No, we're ‘dressing’ the stadium
inside and out. So in place of grey
breeze block walls, there are iconic
images going up: of the fans, club
images, quotes from the fans, as
well as iconic moments, like Steve
Bull's number of goals and Derek
Parkin’s number of appearances.

Everything was led by the fans.

We got them to tell us what Wolves
meant to them through Facebook,
Twitter and focus groups, and that
helped us to develop the right
designs. Then we took it all to

our Fans Parliament and they give

it their unanimous approval.

I think it's excellent. Just froma
practical point of view it is so much
easier to get yourself around the
place. But more than that, itis
creating an environment that
Wolves fans will feel really proud of:
our history is very rich, we are a very
traditional club and we are trying to
combine the good things of the past
with what’s happening today and
also keeping an eye on the future.
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The old signage at the Molineux Stadium was inconsistent, uninspiring and
inneed of an overhaul.

| NO ALCOHOL
- BEYOND -

| THIS POINT (
| NO ALCOHOL
; ~ TO BE CONSUMED
{ WITHIN THE
] c HATCHED AREA
i
After

Following consultation with the club’s fans, Wolverhampton Wanderers revamped
theinside of the stadium with new signs that are fresh, clear and positive.

= Gents )
(Ladies a

Accessible
b" Toilet

cCcTvV

Images are being monitored and
recorded for the purposes of crowd
safety and crime prevention

Drink up

Please don't take alcohol
past this point.

Please don’t go onto
the pitch without
permission. Thank you.

Please don’t
persistently stand
during the match.

)

No smoking

Please keep our stadium
smoke-free. Thank you.

Wolves supporters
only please.

Corporate guests
only please.



Itis not just the facilities that
the Premier League is looking
to improve for supporters. An
essential element for improving
the fan experience is the level of
service that fans receive before,
during and after the match. Two
practices, one well-established
the other new for this season,
highlight the increasingly warm
welcome given to supporters.

Reaching out: Fulham believe fan communicationis animportant part of their work.

TO

WELCOME

CRAVEN COTTAGE
THE

HOME - FULHAM'S ENGAGEMENT STRATEGY

ike nearly all Premier League
Lclubs, Fulham have runabusy

Supporter Services department
foranumber of years. While the role
isn't new to the Premier League it
has now become a UEFA licensing
requirement and our clubs are at the
forefront of sharing ideas and best
practice. Tommy Guthrie, Fulham’s
Supporter Relations Manager,
explains how clubs’ engagement
with fans has become more
proactive than reactive.

Fan communication has long
been a specialism at Fulham. This
was our tenth season as a team and
we sit within the communications
and marketing department. It has
grown from initially a customer
service department, handling
mostly complaints and issues,
to more of an information
department where we are now
focusing on fan engagement.

Premier League football is
much more focused on fan
engagement. People understand
that there are so many things you
are competing against. There’s
an expectation that the facilities
and the atmosphere will be better
thanit wasin the past. It's a process
that’s moving towards making it

easier to attend games and making
it enjoyable for awider audience.

If people contact us about
coming to a game, the first part for
us would be explaining to them how
to get tickets, and the second would
be to go visit them in their seat on
amatchday to see if they're enjoying
agame. It's something that only
takes two or three minutes but the
feeling that someone has taken an
interestin the fact that you're there
is probably the best thing you can do.
I think all clubs have improved as
football has developed in terms of
facilities, communicating with fans
and understanding that you benefit
the club if you listen to supporters
and try to meet their expectations.

When Fulham Supporters’ clubs
come to matches from around the
world we like them to get in touch
so that we can organise a group
of tickets together, a tour of the
ground, and open the bars at ground
for them after the match to have
adrink and talk about Fulham and
how they watch the games when
they’re at home.

Another thing we try and do is
match the tone of the conversation.
If someone sends you a friendly
email you send them a friendly

reply. | think that surprises people
who expect a football club to be
quite formal.

Today it's all about making
information more accessible. If we
notice fans are discussing a problem
about ticketing on the message
board, instead of waiting for them
to contact us we'll just jump on and
respond on Facebook and Twitter.

Likewise with fan forums; we're
trying to move away from formal,
stuffy meetings where the same
10 or 12 people show up with the
same ideas. We still have the forums
but what we're trying to do is have
more touch points with fans.

If we've been corresponding with
afanin the week about a complaint
oran idea, we've prioritised
matchday staff now so that we can
try to meet that fan on the day of
the game. So you might meet six
or eight fans for a coffee before

the game or at half time. For away
travel we're going to try to get

to away games and have informal
meetings when the bus stops

for half an hour and you've got

a captive audience. The number of
problems you can solve over a cup
of tea opposed to through an email
or letter is unbelievable.



Something for the weekend: Away fans
travelling to Swansea City were offered the
chance to make more of their visit to Wales.

SWANSEA =
PETER CROUCH...
AWELL MEASURED BLOKE

SWANSEA CITY v STOKECITY-

PLAY EXTRATIME IN ...

AWAY - SWANSEA'S WARM WELCOME

he promotion of the first
TWelsh club to the Premier

League has not only seen
greater interest in the football
team but has also been beneficial
to the local tourism industry,
aninnovative partnership has
seen visiting fans being invited
to turn their away day into an
away weekend.

When Swansea City earned
promotion to the Premier League
it wasn't just the football club that
started planning. Swansea Council
made a conscious effort to make
the most of the first Premier League
fixtures to be hosted outside of
England by encouraging fans to take
advantage of theiraway day and
eventurnitinto a holiday weekend
on the Welsh coast.

Steve Hopkins, Tourism &
Marketing Manager for Swansea
Council, explained the rationale
for the campaign: “As a council
we wanted to not only bring people
to Swansea to enjoy 90 minutes
of football, but also provide them
with messages about the wider
destination and what the area has
to offer. We aimed to provide
information for away fans before
their scheduled fixture, targeting

visitors from London, North West
and Midlands, all key visitor markets
for Swansea.

“We've had great success
tailoring advertising to particular
clubs. So before Stoke City travelled
to Swansea, we broke down the key
sights by Peter Crouch’s height.
Stoke fans were informed they could
come watch Swansea City midfielder
Nathan Dyer, whois 0.8 times the
size of Peter Crouch, and then go visit
the Meridian Tower —-whichis 53.5
‘Crouches’ tall.”

The Swans also joined forces
with the council and Visit Wales
to rebrand the away stand of Liberty
Stadium, gaining valuable TV
exposure for their brand message of
‘Swansea, Wales: Waterfront City’.
But the most obvious message was
for the visiting supporters, who
were welcomed with not only clear
directions around the stadium,
but also with light-hearted
references to Welsh culture.

“We just wanted to speak to away
fans coming into another country,”
added Hopkins. “They might just get
onthe coach after the game and go
home, but we wanted to give them
ideas about possibly coming back.”

The Premier League has certainly

THESUPPORTERS

had animpact on the council,
who have enjoyed twice the amount
of visitors to their tourismsite,
VisitSwanseaBay.com. Much of that
traffic can be attributed to the new
Fans Corner section of the site that
offered Premier League fans a
breakdown on the city, including
information on breakfast spots near
Liberty Stadium, the best places to
park, and competitions for free away
weekends to the Gower peninsula.
Social media has played its part
too with key fans from other clubs
being provided with visitor
information that could be passed
onto other fans. Bolton Wanderers
chairman Phil Gartside even
retweeted the Visit Swansea
message to Bolton fans, adding that
the welcoming material provided
a "nice touch”. The council also
increased their number of Facebook
fans from 400 to over 11,000 after
the 2011/12 season thanks to
endorsements from some Premier
League players, including
Rio Ferdinand and Tim Cahill.
The latter told his followers that
he was impressed by the beach
next to the Everton team hotel,
not abad compliment coming
from an Australian!
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JasonRoberts

EXPORTING THE )
PREMIER LEAGUE )
EXPERIENCE | BARCIAYS O

The Barclays Asia Trophy is an established part of the Premier League’s fixture

calendar. Every two years we take three Barclays Premier League teams to

an Asian country to compete in a four-team tournament against a local side.
The 2011 event in Hong Kong was the most ambitious yet as we delivered the Premier
League in microcosm. Premier League star Jason Roberts witnessed it up close and
personal for Blackburn Rovers and shares his thoughts on taking the show on the road.

1. Three great teams in Aston Villa, Chelsea and Blackburn Rovers
Playing against Premier League opposition was a great way to start the season.
As always it starts off a friendly, but then the pace picks up and it becomes very,
very competitive. These are games that mean something to the players because
you don’t want anyone to have an edge on you come the start of the season.

2. Passionate, full stadiums

It was a bit surreal seeing a fan in Hong Kong with your name on their shirt.

It brought home how huge the Premier League is and that they can be passionate
fans of an English club even though they are thousands of miles away. People tell
us the Premier League is in 720 million homes around the world and that can

go over your head as a player sometimes but when you see a packed stadium,
and a noisy one at that, it not only brought it home it felt like home too.

A ;
3. Enthusiastic commercial partners (g & - % : *. E
You couldn't fail to see Barclays were sponsoring and Morten Gamst Pedersen told Rt s ~ ¥y : =
me good things about the Barclays Premier League Trophy Tour. The organisation i ¥ F A
and professionalism of the whole week is what made it feel like an authentic d ,‘\ . '

Premier League event. But then that’s good because it’s being treated seriously ! "(

and it gives you the impression that you're playing in something important.

4. Lasting community legacy through Creating Chances

The Premier League is important to communities; even if that community

is thousands of miles away, it’s still part of the football community that the
Premier League is supporting. We got the opportunity to work with local kids,
do a bit of coaching, sign some autographs and see for ourselves the Creating
Chances work that lives long after the football show goes.

5. World class broadcast through Premier League Productions

The broadcast brought a different element from your usual friendly, which doesn't
usually get a huge amount of attention. But because the games were getting beamed
around the world it felt like matchday. It was slick too. | do some work for Premier
League TV and speaking to Alan Curbishley in the studio at the Hong Kong Stadium
was no different from West London; well apart from the 90 degree humidity!

The Premier League is giving its support to a programme run by the Jason Roberts Foundation which aims to encourage
family fitness and well-being. For more information on the opportunities the Foundation provides for young people
inthe UK and the Caribbean to participate in structured sporting activity go to www.jasonrobertsfoundation.com
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BROADCAST VIEWS

GARY NEVILLE'S FIRST YEAR

OF MONDAY NIGHT FOOTBALL

i lka i

SEASON REVIEW « 2011/12
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GN: | think we put that issue to bed after just a
couple of shows. | don’t think I've held back all
season and |'ve spoken honestly about every club.

I have always said that you can’t con football fans.
They will seeright through you. You can’t treat fans
asidiots, they study the game, they read everything
that s out there, they watch football intensely and
they know a lot. When you go to a match you talk
to football fans and you get the feeling of a football
club—it'simportant to understand that when you
arein broadcasting. You are never going to please
everybody all the time but that’s life, you just try
todo the very best that you can. Everything | have
been told about how we should work at Sky is that
we try to tell the good stories as much as we
possibly can. We are not looking to have ago at
people; we are out there to tell everybody how
brilliant Premier League football is.

GN: Inrecent times there have been accusations
that fans have been getting further away fromsport
andits stars. But with social media there is a feeling
that it’s going back to basics, where the fan and the
player or the broadcaster can see the intimate side
of people inaway in which they have never done
before. It'sinevitable that it will only become
stronger in all aspects of the media. Twitter was

THE SUPPORTERS

introduced into MNF just for that reason—fan
engagement. MNF set up its own Twitter feed
during the season and it just grew and grew with
fans asking more and more questions. The
production team felt that it was time to add an
element to the end of the show whereby people
could ask questions about items that would never
normally get discussed. This is one of the first live
football shows that has had Twitter asalive
interaction piece.

SM: Twitter users have actually become the third
studio member and it provides questions that we
wouldn’t necessarily have thrown in. We found that
Twitter just went berserk whenever MNF was on
because there were no other matches being played.
We would have beensilly not to try to harness that
activity in some way. We originally planned a
10-minute section but because so many questions
come in to Gary, we have ended up doing half an
hour pretty much. It gives us a chance to cover more
of the weekend. There’s also a miscellaneous
section where anything goes and it certainly

keeps Gary on his toes.

Tweets

PR Sky Sports MNF
UNRIH MNF RETURNS WITH EVERTON V MAN UTD MONDAY AUGUST 20
BN 551 HD *MNF skysports com/skyliveficun

BSkyBPress
.;IQ:’ Siey remains the home of Premier League football with exclusive live
UK rights untl 2016 bit iy MrMWIG 5P

Sky Sports MNF
Tweet us your Questions for Gary Neville on MNF We're lalking -
E i nGGoalofheseas siday 1 Relegation and fAskGary

By Sports MNF
Last MNF of 2011112 Tonight - Fiovers can go down, Wigan can stay
up. Plus Gary reveals his goal of the seascn. 7pm 551 HD J

By Sports MNF

This week Gary picks his Goal of the Season. What's yours and why?
GOT MNF 7pm 581 HD
"l Sky Sports MNF
LRI 5o City take the points tonight, but will they take the title? Time for

YOU 10 get your guestions and comments in for Gary. #unm!
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GN: It certainly did, but | like that about Twitter.

| probably wouldn’t have gone on it if | was still
playing. But the factis you can’t really stop it now
and it's often the quickest source of information.
I've seen this year things that | would have never of
seenin the past, I've seen newspaper stories leaked
at 8pm, been rubbished by the club and the player
by 8.30pmandit’s adead story by the morning
after. Itis very helpful for me in the sense of the
information that | can gain fromit.

SM:ltisbutonlyifitis there toadd. If it doesn't add,
we don't use it. Sometimes the best thing you can
dowith agoalis nothing. If someone has just
blasted inagoal from 30 yards, there are times
when the best thing to do is to just show it.

You don't doit for the sake of it, because then it
becomes gratuitous and unnecessary and that’s
when [ think people tire of it.

GN: That said, some of the tools that we use on
the show are absolutely brilliant. For example, the
magnifying tool which we use when talking about
agoal-lineincident or whether somebody has
made contact in the box. You can magnify the
moment to the point where you can actually see
it—that is where technology is at its best in MNF.
The co-commentators, who are up there saying

it as they see it with the live pictures, have not got
time to look at any magnification of an incident.
But we can slow it down at half-time in the studio
and give them information that Geoff Shreeves
or the commentary team can use.

Gary Neville

I don’t think I've held
back all season and

I've spoken honestly
about every club. | have
always said that you can't
con football fans...it’s
important to understand
that whenyouarein
broadcasting.”
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What preparation goesin to MNF that

the publicdoesn’t see?

GN: I normally speak to Scott on a Saturday night
and then two or three times on a Sunday. After

| have seen the results or the highlights of the
Saturday and Sunday matches, Scott and | will have
conversations about what we will show. Generally,

I would say 80% of the time we are singing from the
same hymn sheet and then the other 20%isanarm
wrestle. Sometimes | get my own way, sometimes

| don’t. There are certain things that have to be
shown but then there are decisions on whether we
show one team'’s performance, or one set of goals
against another set of goals. That just comes down
to afeeling about what is the biggest story of the
weekend, what people maybe haven't seen or
what we think we can do best.

SM: On the Monday we have a team meeting at
9:30am with me, Gary, Duncan East ,the director,
presenter Ed Chamberlin and Jack Hazzard, the
assistant producer, who puts together all of Gary's
clips. The meeting will last for a good hour and
afterwards everyone splits up. Gary and Jack will
go and look at particular clips and get the exact ins
and outs of them, [ will go through some bits with
Ed, speak to the commentators and do the running
order while Duncan will go to the studio to make
sure everything is working. We will then reconvene
atabout 2pm, and if everything is working
technically, we will start rehearsing at around 3pm
and will then work through to the show. Of course
some of our best laid plans can be changed by
team selections.

GN: Like Man United and Fulham towards the end
of the season. We'd planned this big piece on Danny
Murphy and Paul Scholes and then they were both
on the bench. We had to change tack pretty quickly
that night!

Given most football topics have been
exhausted by Monday how do you keep

MNF fresh?

SM: One of the main challenges we have is to find
something that is new. We have got to try todo
something that has not been done on the Saturday
night, Sunday day, Sunday night and Monday

Hawk eye: Gary Neville highlighted a change in Chelsea’s
defensive formation when looking at Arsenal’s stunning
5-3victory over their Londonrivals at Stamford Bridge.

morning. You do not want to just go over old ground.
Forinstance, as much as the Robin van Persie
hat-trick for Arsenal at Chelsea was the biggest
story of that weekend, you can't just do it for the
sake of doing it. You have got to add something new.
Sometimes we think we have found something
different but then it’s all over the Monday papers,
sowe have to try to do something else.

GN: | particularly like to look at things that

happen more than once so if | see trends in teams,
orif I've seen certain types of goals that they have
conceded, types of goals that they have scored,
players doing things more than once, I like to pick up
on things like that rather than just show the one-off.

SM: Agood example of that is | don’t remember
anyone else talking about Chelsea’s high line until
we did itin depth on Monday Night Football. Then
all of a sudden, it became a hot topic whenever
Chelsea played.

GN: I remember doing that Chelsea v Arsenal
match in the studio. I'd known the Chelsea players;

I had played against the team for years and knew
their strengthsinside out. All of a sudden you were
watching this different defensive style that they had
tried to adopt and what we did was to go back and
show the old Chelsea defence as they were playing
five years ago and said ‘this is how they would

Game changers: Monday Night Football analysed Manchester
City's use of Nigel de Jong and Yaya Toure and how the club’s
substitutions were not as defensive as first thought.

normally play against Arsenal’ - you could see how
deep they were. We were starting to see patterns
developing. We did Manchester United quite a

lot this year in terms of the wide players and how
they operate and we also looked at Manchester
City towards the end of the season with how they
were operating with Nigel de Jong and Yaya Toure
and making these substitutions that seemed
defensive but actually made them more attacking.
You canreally go to town with things like that
inthe programme.

You probably couldn’t have picked a better
season to make a debuton TV could you?

GN: I have been involved in the Premier League

for many years and | have never seen anything like
what | saw last season. From start to finish, the
whole thing was incredible. | don’t know how many
games | did but | can’t think of too many bad ones.
Some of the big matches will probably be some

of the most memorable games of all time. It all
seemed to happen in one season. The last 30
minutes of that final day, | must admit you didn’t
get much out of me because | think everyone was
completely numb with what had happened. It was
anincredible experience. It was like an out-of-body
experience being there, and you just knew this
season had to have some type of ending. | suppose
for the neutral, for football fans, you will never
getabetter football season than that.



TALKING A _
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talkSPORT has been a Premier League radio rights holder in the

UK since the 2007/08 season and in that time its listenership has
doubled to 3.25 million. Last season they not only became the
world’s first 24-hour sports station they acquired the international
radio rights to broadcast live commentary of all 380 Barclays
Premier League matches each season outside the European
Economic Area for four years from August 2012. Programme
Director Moz Dee talks raw emotion, a changing media landscape
and global ambitions, all aided and abetted by the Premier League.

Radio has never been stronger than it is now. Of course people
want to watch the match but there are millions who can’t sit down and
watch: maybe they’re in the car, gardening, doing DIY or working, all the
things we do as human beings mean we can’t always be in front of the TV.
There’s always an audience with the need to know what’s going on.

And live radio works because it paints dramatic pictures.

Anyone who listened to the screams of Sam Matterface’s commentary
as Manchester City managed to get the last gasp winner for the title
cannot fail to have been moved. That’s what a radio microphone
delivers, raw emotion.

Sports broadcasting has helped unleash a passion. By the
mid-1990s live football was seen as being an audience driver. Part of that
is the product, what you're selling. You've these huge historical British
brands like Manchester United, Liverpool and Arsenal, taken that heritage
and grown it in this modern era. Things like Facebook and Twitter are
covered in discussion about the Barclays Premier League. The product has
helped us grow, we've helped it grow, but the technology now lets people
take part. You might argue that football debate and passion was always

Onmy radio: talkSPORT’s Paul Hawksbee and Andy Jacobs are two of the
station’s popular presenters.

there but the platforms and the areas in which it could be exploited
and talked about weren'’t, and now they are.

In this new media landscape Premier League rights are about
more than 90 minutes of football. The 90 minutes is clearly important
butit’s not just that; it's the access to the players, it's the build up and the
surround that a live match gives you. It feeds in to everything: material
for the breakfast show, mid-morning, it’s not just about the 90 minutes,
it's about the debate. If you take Keys and Gray, their show doesn’t stop
at Tpm it goes on through Twitter, so people are still debating and
interacting through the presenters.

We're proud of the journalism at talk SPORT. The uninitiated think
of us as a place where callers rant and rave. We're taking fewer calls now
than ever and our audience has grown as a result. Football fans want
authenticity and fun but they also want information and insight that they
are not going to get down the pub. There needs to be journalism, that
people can say they heard that on talkSPORT. We're doing that with
arange of individuals who have played the game, have been sports
journalists for a long time. That coupled with the investment we've made
in Barclays Premier League rights and the exciting, great product that
it is really has lifted the credibility of the station.

Our aimis to be a global audio sports brand and the Premier
League will hopefully take us there. Our commentaries are geo-
blocked to the UK but it became clear that many people around the world
were listening to the chat and analysis of talk SPORT. The next logical step
for that is taking what we have learnt here and building content that could
be utilised in other markets. It's massively exciting and an adventure
because it will be challenging commercially exploiting these markets.

But if we can get this right we can set this brand up for the future.
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FANZONE

he Premier League is
Tfollowed by fans all over

the world and there is
no better example of its global
appeal than Premier League TV's
flagship phone-in show ‘FanZone’.
The show is part of the Premier
League Content Service,
which provides international
licensees with 24/7 programming
including live matches, live studio
analysis, news, archive and
recorded programming.

Broadcasting for the last two
seasons, the programme invites
supporters from across the globe
to talk about all things Premier
League with each other, as well
as with special guests in the studio
such as former West Ham United
manager Alan Curbishley and
Reading striker Jason Roberts.

And the viewers have plenty
of opportunity to participate, with
viewers being able to express their
opinions through texts, e-mails
as well as face-to-face via internet
video calling.

FanZone runs seven days
aweek during the season with
two programmes on air between
Monday and Friday, and one
apiece on Saturday and Sunday.
During the week it consists of
an hour-long programme in the
afternoon, as well as a 30-minute
show in the evening.
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The show has become a

runaway success and co-presenter
Leroy Rosenior says it is a superb
way of engaging with supporters
in other countries.

“When we started the show
we were not sure how it was going
to work. On that first day, we were
frightened we were not going to
getany calls. It was a little bit scary
but very quickly we found that
people really loved the show. Now
we can be overrun by hundreds
and hundreds of responses and
there’s no way we can get them all
in,” said Rosenior, who believes that
the cornerstone of the show is the
enthusiasm of the callers.

“It's a format where everybody
isincluded and it seems to work
brilliantly. There’s a lovely feel to
the show. The fans throughout the
world, they love their team but
they just love the Premier League.
People do not come on to rant and
rave about their team. They know
their football, they are very concise,
they are well educated in terms
of the Premier League and they
put their point of view across really
nicely. You don't write a script for
FanZone, the supporters do.”

Over the last two seasons,
FanZone has attracted an army
of loyal fans as well as regular
contributors who give the show
a unique flavour.

THE SUPPORTERS

“We have had Asif from
Tanzania, who supports
Manchester United, and he lives
in the same house with his brother
who is a Manchester City fan.
They would get in touch at the
same time and last season Asif bet
a car with his brother that United
would win the title and he lost it.

“We have a young man from
Singapore who sits next to his
goldfish bowl. He is a Liverpool fan
and his big fish in the bowl is ‘Stevie
G'. Over the last year or so we have
watched his goldfish grow. There’s
an Arsenal supporter in Baghdad,
she’s brilliant. She’s very succinct
and knows her football inside out.
And she would come on the show
and speak to someone in Cyprus as
well as a guest like Alan Curbishley
in the studio. They are having a
three-way conversation like they

~

would be in a front room.
It's wonderful.
“The standard of the calls is
exceptional and they are coming
in from absolutely everywhere:
New Zealand, Australia, Sierra
Leone, Ethiopia, Canada,
Singapore, Malaysia, Abu Dhabi
and Egypt. The audience is almost
in the studio, they just happen
to be spread across 212 territories.”
Rosenior, who has been
involved with the show from the
very start, is proud of how FanZone
has taken off and is determined to
see it go from strength to strength.
“l am totally enthused about
the whole thing and | absolutely
love the show. You just want it
to grow and for people to say that
was good fun, | can’t really get
that anywhere else in the world.
And they can’t.”

D

Mix zone: lan Payne (left), Don Hutchison (right) and Leroy Rosenior (far right) bring FanZone

to the homes of fans across the world.

fi=

| CONTACTUS -
+44 7786 207 442



THE SUN ALWAYS
SHINESONTV 2

candinavia has for many
Syears been one of the
Premier League’s strongest

broadcast markets. TV 2 has
enjoyed terrific success since
becoming the Norwegian rights
holderin 2010 and were the first
foreign broadcaster to sign up for
the new rights cycle of 2013/14
-2015/16. The secret of their
success according to Bjorn
Taalesen, Head of Sportsat TV 2,
is great football, tailoring their
programming for a passionate
audience and much hard work.

We define our Barclays Premier
League coverage with three words:
passion, knowledge and respect
towards our Premier League viewers
in Norway. We take them seriously
and work closely with them to
provide the best coverage. Their
passion is our passion and our work
ethicis that we are there for the
viewers —not the other way around.

The Barclays Premier League has
aunique position in Norway, but the
level of interest we have seenin the
League over the last two seasons has
exceeded our expectations. Some
fans were a little apprehensive when
we obtained therightsin 2010 as
they had got used to watching the
Barclays Premier League matches
with another broadcaster but
already after the first season
we received very positive feedback.

There was no magic formula,
just hard and continuous work to
provide coverage of the wonderful
football that the fans would enjoy
watching. The feedback has inspired
further commitment and a drive
to deliver even better coverage
in the years to come.

The foundation of our coverage
is our studio where TV 2 profiles
and guests have clearly defined
roles that complement each other,
create interaction, confidence and
knowledge to bring viewers as close
as possible to the Barclays Premier
League. We like to have a mix of
former Norwegian Premier League
players like Erik Thorstvedt
(Tottenham Hotspur) and Henning
Berg (Blackburn Rovers and
Manchester United) with familiar
names from the world of English
football, so people such as Phil
Thompson, Peter Beagrie, lan Rush,
Andy Cole and even Paul Gascoigne
last season. It gives our product
aclear identity we are proud of
and, more importantly, the viewers
have embraced.

TV 2 has three bespoke Premier
League channels. One channel
broadcasting 24 hours a day
includes Premier League Content
Service (PLCS) programming, live
matches and TV 2 bespoke content.
The main matches will be broadcast
on this channel and the other two
channels are used for other live
matches. On matchdays we use
our Premier League studio with
build-up, analysis and discussions,
interviews and other content. We
have had great success combining
PLCS programming with our own
content and it has been well
received by the fans.

The passion fans have in England
for the Barclays Premier League is
the same in Norway, they have the
same thirst for information and our
contenton TV 2 reflects that hunger.
It includes behind the scenes footage
at clubs, programming during the

summer period where we look

at transfers and rumours, full-day
coverage on transfer deadline days
to give our viewers the latest
information from the UK, weekly
update programming and material
relating to the fansin Norway.

We communicate with the fans
via social media before, after and
during broadcasts and have also
a good relationship with the
supporters clubs which we meet
regularly. The supporters clubs
provide us with information about
events, trips to the UK, individual
fan's stories within Norway and UK.
Our own camera team based in
the UK is a valuable presence as
not only do we attend games but
we have unique content for our
bespoke programming.

TV 2isto do: Former Tottenham Hotspur keeper

Erik Thorstvedt (right) is nowa punditon TV 2

alongside presenter Jon Hartvig Borrestad (left).

We have delivered a product
that the many Premier League
football fans in Norway have
enjoyed and winning the rights
for a further three seasons gives
us opportunities to expand our
coverage of the Barclays Premier
League. It is reassuring and
interesting to see how loyalty
to the basic principles we set at
the start of our Premier League
coverage has been crucial to
its success. This means we can
continue to build and strengthen
what is already in place and provide
even better coverage to our viewers.




CREATING
CHANCES

Working capital

£45m invested last
season into the hearts
of communities in
which football clubs
work. 4,454,196
people have benefited
-32% of them female,
28% from black or
minority ethnic
backgrounds.

= 4,454,196

Our three-year commitment to grassroots
through the Football Foundation

mc B

£2.25m £I5.75m £I8m

Fans’ Fund Football Stadia Premier League
Improvement Fund Community Facility Fund

Providing careers
and pathways

Apartnerfit for
Government

Department
for Business,
Information

3,600+ ggﬂrsl:riliLSPremier

League Enterprise

. Department
of Culture,
’ Mediaand Sport
partnerin Premier
League 4 Sport
Premier League clubs employ
a skilled workforce of over 1,600
staff who deliver 500 projects
in their communities. They are
supported by a further 2,000+ Department
volunteers who themselves of Education
are offered pathways into partnerin
further education, employment Premier League
and mentoring. Reading Stars

Home Office
partner in Kickz

THE FIVE PILLARS
PROVIDING
LASTING LEGACY

SPORTS PARTICIPATION

60,000+ engaged in playing eight Olympic
sports through Premier League 4 Sport

» 8,000 young people and 1,000 schools
played in the 2012 Premier League Schools
Tournament

COMMUNITY COHESION Y ¥

60,000+ young people engaged at over
100 Kickz projects at 44 clubs

»20,000 young people’s lives changed
thanks to 15 years of The Prince’s § >
Trust Football 4

HEALTH

3,000+ people faced their mental
healthissues in the first year of Imagine
Your Goals

» 10,000+ men have improved their life
chances on Premier League Health

EDUCATION

70,000+ future entrepreneurs
created through Premier League
Enterprise Academy -

GRUFFALO “,f-’?j
CHILD 4

» 120+ Premier League Reading Stars
have promoted childhood literacy

INTERNATIONAL

20 countries in Africa, Asiaand South
America are running Premier Skills

» 2,000 community coaches and referees
trained; benefiting 500,000 young people
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The Premier League Community Facility Fund (PLCFF) is the

Premier League’s flagship initiative with the Football Foundation

—the UK’s largest sports charity. The fund was set up with the aim
of providing facilities which increase sports participation and physical
activity in deprived, inner-city areas. The Premier League has pledged
£6m per year for the next three years to the PLCFF, which clubs can
access through their foundations and community departments.

One of the first beneficiaries of the PLCFF was Wigan Athletic, who
have received a grant of £350,000 to help build four all-weather pitches
at the town’s new Boys’ and Girls’ Club. Latics chairman Dave Whelan
explains his vision for the project and how he hopes it will prove to be
an inspiration for the young people of his town.

1. 'MFULFILLINGALIFELONG AMBITIONWITHTHIS BUILDING
The original Wigan Boys’ Club is half a mile away from our current ground
and it has always been my ambition and my determination that | would
build another Wigan Boys’ and Girls’ Club. | am really excited about what
it can provide to young people and the community. It’s a fantastic site;
we've had super cooperation from the local authority and the Premier
League. What we have in place now is really, really exciting.

2. PREMIERLEAGUEFOOTBALLHAS COMMUNITY ATITS CORE
Our club and the Premier League are committed to working with local
communities and grassroots football, and this project is testament

to that. We have been granted money from the PLCFF to build changing
rooms and four all-weather floodlit pitches on the multi-sport site.

Not only will it be a massive regeneration for the town but it will provide
facilities that young people can use and enjoy.

3. FOOTBALLCOULD AND SHOULD PLAY ANACTIVEROLEIN
POSITIVELY ENGAGING YOUNG PEOPLE

Young people in Wigan identified that there is a lack of facilities and how
that impacts on anti-social behaviour. This facility aims to address these
concerns. The centre is in the middle of town, will be open until 10pm
every evening and gives young people a safe and welcoming environment
to meet up and take part in activities. Being off the streets reduces the
chances of them getting into trouble.

4. THEBIGIDEAISTOPROVIDEA CENTRE OF EXCELLENCE FORALL
YOUNGSTERS INWIGAN

There will be studios where they can participate in sport, music and art,

a climbing wall and improved green public spaces. The community will
be able to take advantage of the facilities and it will also provide outreach
services for other areas in the borough, while Premier League community
programmes will be based there too.

5. IHOPETHEIREXPERIENCES OF WIGAN BOYS' AND GIRLS' CLUB
WILLBEAS MEMORABLE AS MINE

Wigan Boys’ Club has a very special place in my heart. | first went there
when | was 11 and it taught me all kinds of things. | learned to play brass
band instruments, | got to be not bad at table tennis and, of course, | got
to play football every single day, which was the basis of my career. But
most of all it taught me many of the lessons that | have carried through
my life. That is priceless.

THECOMMUNITY 2011/12 + SEASON REVIEW
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“ Graeme Slater

OUR TAYLOR MADE DAY
FROM NEWCASTLE UNITED

a s part of the Premier League Players’ Kit Scheme every

Premier League player was able to nominate an U16 team
to receive a free Nike kit. Newcastle United defender Steven
Taylor chose his former boys club Cramlington Juniors, and presented
the kit to their U10s side on the pitch at Sports Direct Arena. K |

Their manager Graeme Slater tells of how much the kit and the
experience meant to his team. gm f EAGUE
For our boys, wearing a kit from Steven Taylor is an honour, g J L | YER Sﬁ
J L A L2

especially with Cramlington Juniors being from the North-East and
Steven being the captain for Newcastle United. Because he formerly

played for Cramlington Juniors, Steven is a role model for the boys PLAYERS PUT TH EI R
at the club who dream of playing in the Premier League.
It has definitely provided motivation for the team. When we
play other teams, the players and parents ask why we have a Premier SH I RT ON TH E FUTU RE
League player’s strip, so we are able to tell the story. | think the kids

are really proud of the fact that Steven not only chose Cramlington
Juniors, but that his name is on the kit. The Premier League show is put on during the season by the

Steven invited us to a Newcastle United match as his guest. players and as a group they are also very aware of the role their
We met him and took a tour around the changing rooms, and then clubs play at the heart of their communities to positively change
went on the pitch to have our photo taken with him. He signed kits, lives for the better. That is why the Premier League Players’ Kit
footballs, trainers. It was obvious that he wasn’t just turning up Scheme was developed; a joint venture between the Professional
to have his photo taken, he was quite happy to spend time chatting Footballers’ Association and Premier League, it sees U16 clubs,
to the kids and that absolutely made their day. schools and youth organisations in England and Wales encouraged

We went on the pitch just before kick-off so by then the ground to play more football by being offered free football strips and training
was getting full. The team was presented the strips by Steven and each gear courtesy of the players themselves.
of the boys’ names was called out by the stadium announcer. All of Theidea originated at a meeting between the Premier League,
their parents were in the crowd so it was a great day for them. We were delegates from the PFA and captains from all Premier League clubs in
thrilled that Steven decided to choose us, and receiving the kit on the the summer of 2011. At the meeting, the captains pledged that every
pitch was undoubtedly the highlight of the season for the club. Premier League squad would donate £25,000 to the scheme, creating
atotal sum of £500,000. The Premier League Charitable Fund and the
PFA manage and administer the running of the scheme and have put the

Time of their lives: Players from Cramlington Juniors had amemorable day at the Sports Direct players’ entire £500,000 donation towards funding the kit.
Arena courtesy of Steven Taylor, Newcastle United and the Premier League Players’ Kit Scheme.



KITRSCHENTE

Launched at the beginning of the 2011/12 season, the scheme
targets those who come from areas in most need of assistance. So far
over 1,000 U16 teams have received free kit and equipment, and many
more are set to benefit as the players have again pledged to back the
initiative in the 2012/13 season.

One keen supporter of the Premier League Players’ Kit Scheme last
season was Liverpool defender Jamie Carragher, who donated a set of
strips to his former primary school. He said: “I think it’s fantastic that
allthe players in the League are coming together for this. We all know
that grassroots football isimportant because that’s where we started
our journey. But we also know that it’s vitally important to have the
right equipment. Not all young people can have access to that,
especially those from deprived areas, so hopefully the Premier League
Players’ Kit Scheme can help. Who knows, maybe this initiative might
develop a few stars of the future.”

WE APPLIED AND
NOW OUR SCHOOL
IN BRIGHTON ROCKS

lubs, schools and youth teams throughout England and
Wales applied to receive football kit and equipment through

the Players’ Kit Scheme this season. One successful school
was West Blatchington Primary School in Brighton and Hove. Their
P.E. Coordinator John Mills describes the school’s need for a kit and
what it meant to have one donated.

Earlier in the year some lead was stolen off the school roof causing
aleakin our P.E. cupboard. The leak destroyed our football kit along with
most of our equipment.

Replacing the kit and equipment would have cost over a fifth of my
annual P.E. budget for the entire school. Despite having a real love of
football, | would have found it difficult to justify spending that amount
on football shirts when | have to resource physical education for over
400 students from reception to Year 6.

The Players’ Kit Scheme allowed us to receive football equipment
without sacrificing other programmes. The kits have already made a
difference. Our girls’ team recently played in a tournament and we are
already planning to enter at least seven competitions over the next four
terms with our girls’ and boys’ teams.

But as well as influencing our ability to participate in events, the kits
have made a difference to how cultures blend at West Blatchington. We
are avery multicultural school, with the girls’ football team alone having
pupils from Bangladesh, Brazil, Jamaica, Ethiopia and Yemen. They have
been taught to recognise and celebrate diversity from a young age, and
have been exposed to extremely diverse classrooms from the age of five.

At the recent tournament, however, | noticed that by playing football,
it brought the parents from different cultures together. | saw parents
mixing as they watched the matches; that integration doesn’t normally
happen at the school gates. | know football at our school will continue
to bring our community even closer. It's amazing the impact one set
of football kit can have.

Kitted out: West Blatchington Primary School proudly show off their brand new kit after
the old strip was ruined by a leak.



PREMIER LEAGUE 4 SPORT
2012 AND BEYOND 3 SUSTAN —

Launched in 2009, Premier League 4 Sport (PL4S) m Making acommitment =
is a pioneering partnership between the Premier to competition and
League, Sport England, The Youth Sport Trust Hold a qualifications
and sporting non-governing bodies. The project "
gives young people between the ages of 11and 19 Compet,ltlon once
access to eight Olympic sports that may not have aterm V‘,"Fh areward
of avisit froma

been previously available to them. The initiative
y / famous sports
<

has provided a blueprint for the idea of creating
community sports hubs and increasing person
participation. Here’s what it’s all about.

100+ /
PL4S . . O

competitionsin
the last two years

1l

%" "W £5.85m

Investment by
. the Premier
he competitive element of League until at
PL4S has grown organically. least 2013
Never part of the original

proposition, it is the participants who
have inspired it. Their pride in being
part of a club programme has seen
them want to compete for local
and national honours.

“We were all really excited
travelling down to Birmingham to EN GAGE
represent Manchester United. Winning - PL4 Sport 20 Football 80 Sports
was a great achievement and we were m  Getting young people Coordinator + Club + Clpb —
all thrilled. We will all remember tﬁ tl}yasport for per club uss uss
this as a great experience.” the first time

Idreece Middleton (centre), Urmston 7 =
Grammar, who won the PL4S National
Basketball Tournament.

N



2,300+

Sport leaders and
sports coaching

Incentivise ™\ qualifications achieved
participants with

T-shirts, matchday
tickets, tours of the club
to encourage young
people to remain
engagedin the
project

Coaching sessions
involving all
young people,
regardless of ability,
allowing everyone
to participate
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w into repeat
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320 Beginner + Sessions with == « PL4Sparticipants

Sessions .
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of PL4S participants

eight sports
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8 11-19-year olds

engaged are female

YOUNG LEADERS AND COACHES

porting organisations cannot
S run without coaches, officials and
volunteers, and developing the
next generation of them s asimportant
as producing talented sports people.
“We really enjoyed being a PL4S
player and it’s great that we can now
both continue to be involved in the
project in different roles. Assisting
at coaching sessions and learning how
to officiate matches and organise
competitions has given us new skills,
as well as increasing our confidence.”
Seventeen-year-old Carol Purchase
(first left), participant turned leader for
Stoke City’s PL4S badminton programme.

he job of PL4S is to get young
Tpeople playing sport, but

good coaches can identify
burgeoning talent and signpost them
in the right direction.

“Wesley’s undoubted natural talent is
the main attribute to his success but PL4S
has enabled him to access competition
opportunities and development
pathways. There will hopefully be much
more success from Wesley in the future.”

George Hyslop, Tottenham Hotspur
Foundation coach and founder of Enfield
Judo club, on Wesley Greenidge, who won
U15ssilver on his debut in the UK National
Championships and has been recruited
into the British squad.



FROMLITTLE
ACORNS KICKZ
GOES GLOBAL

ootballis a global language
Fand the same s increasingly

true of the work of Creating
Chances. Community cohesion
initiative Kickz started off life
as three pilot projects in London
but has expanded over five years
so that nearly half of Premier
and Football League clubs are
operating it.

Itis now so successful that it is
being ‘exported’ around the world
with the help of the British Council.
One of the first areas to benefit
isafavelain Rio de Janeiro, where
hundreds of young people are
transforming their lives through
Esporte Seguro (Safe Sport).

And as Ana Bessa, Project Manager
for the British Council, explains,
for ten of them it became even
more remarkable when they got

to travel to London to see the
origins for their success story.

When | came to London with
our Inspired by Kickz delegation
from Esporte Seguro | was told an
English phrase that | had to have
explained: ‘Mighty oaks from little
acorns grow’. | soon found out that
it means great things come from
small beginnings. | also quickly
understood its appropriateness.
Here we were having travelled
5,000 miles to spend a week
with Tottenham Hotspur learning
about Kickz. Spurs were the first of
three clubs to pilot Kickz in 2006.
Six years on there are 44 clubs
running over 100 Kickz projects
across England helping 60,000
young people.

In 2011 there were three pilot
projects again, only this time in
Brazil, India and Indonesia. Having
had such success with the coaching
programmes under Premier Skills,
the British Council and Premier
League recognised that Kickz,
which is all about using football
to create safer, stronger and more

o®

respectful communities through
the development of young people’s
potential, was a project that

could be exported and augment
Premier Skills.

Since December 2011, when
Esporte Seguro started in the
Morro dos Prazeres community,

I have been involved as project
manager in achieving exactly that.
Through the programme we

are using the universal appeal

of football to create development
opportunities for young people

in vulnerable conditions.

Local partners are critical
to the success of the programme.
We have the support of Rio’s state
government, who since 2008 have
been setting up police stations
known as the ‘Police Pacifying
Units’. Their strategy is to
peacefully and gradually retake
Rio’s favelas from the control of
drug lords. Where before many
of these communities were violent
no-go areas, now there are new
perspectives and room for the
development of more beneficial
initiatives for the communities
like Esporte Seguro.

Although | was born and raised
in Rio I never had a chance until
very recently to set foot in any of
the city’s 900+ favelas where 22%
of the population live.  now have
the privilege to work in a project
that gives me the opportunity not
only to visit a favela but also to get
to know the wonderful people who
live and work there.
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Just like with Kickz in England
we work closely with the police,
but avery innovative aspect of our
local project is that some of the
football coaches are also actual
police officers who work in the
community and their interaction
with the project participants
contributes to break down the
barriers between the police and
the local youth.

Out of the 300 enrolled in
the project in Rio, ten (nine boys
and a girl) lucky participants were
selected to spend aweek in the
UK in March hosted by Tottenham
Hotspur. Well, actually, luck has
nothing to do with it, as they were
selected for their good behaviour,
attendance and commitment
to the project.

They experienced a
rollercoaster of emotions, from
travelling by plane for the first time
to watching the Spurs first team
at their training session followed
by an exclusive and encouraging
Q&A session with Brazilian player
Sandro. | am sure that Sandro,
who also came from a humble
background, spoke deep in their
hearts when he remarked that they
could keep on believing in their
dreams of becoming famous
players but that they should always
be good citizens, study hard and
respect their parents.

The most anticipated part
of the programme for the young
group was anything that involved
playing football — they just could



.

not wait to put on their kits and
play against the kids from the Kickz
project run by the Tottenham
Foundation in one of the most
deprived areas of North London.
Seeing that number of young
people one Thursday night so
pleased to be doing sportsina
safe environment, instead of being
on the streets at the risk of getting
into trouble made very clear to
the Brazilian delegation why
programmes like Kickz are so
important and inspirational. With
the Premier League many little
oaks are now growing strongly.

Trip of alifetime (above right): As well as
watching first-team training at Tottenham
Hotspur’s training ground, the youngsters also
had a Q&A session with Spurs midfielder Sandro.

Been around the world (above left): Youngsters
from the Esporte Seguro project ranin the Sport
Relief Milein Rio de Janeiro before taking in the
sights on their visit to London.

KICKZ' POWER TO DREAM

rlando Dato has been
voluntarily coaching
community football

in Prazeres for over 25 years.
He is now one of the coaches
for Esporte Seguro and is
astonished at its impact.

For him the trip to London
taught his young people
animportant life lesson.

You cannot put words
to something that is
immeasurable. It's the same
as asking, what's your life
worth? This project is
transforming lives.

Premier Skills treated us as
people. Before it we had many
young people who didn’t study,
were idle and segregated from
the community. But now the
structured work of Premier Skills
has given them worth. They
have lots of other opportunities
besides playing football like
doing citizenship and social
schemes together with the
Premier Skills, so this has helped
todevelop thema lot. | used to
have young people, just 14, 15,

16-years-olds, who were in

the mafiaand now they are
registered workers in the
society. In just five months,
there has been a transformation
of these people, they have left
crime behind.

Something that | am going
to take back to Brazil from the
trip to London is the respect
and the way that the English
people treat the social aspect
of life.  have absorbed this
vision that the English people
have and want to pass that
through to the kids.

The first thing the kids
have learnt is that it is worth
dreaming. | have been working
with children in this community
for 25 years and when | met the
people from the British Council
| talked to them about the
possibility of this trip, of having
boots and shorts, things that
we did not have before.

Most of the kids didn’t
believe in this trip, did not think
it would happen, because it
is something that never

happened before. So all this
helps me teach them how
important it is to dream.
The truth is that this trip is the
accomplishment of a dream.
Premier Skills gives me the
arguments and the instruments
to teach these children that if
they dream, they can
accomplish it —so they can
be painters, professors they
can be whatever they want.
We have a lack of dreamers
around the world, especially
among the poor people whose
problems are so big their
dreams get suffocated. But
projects like this could make
ahuge impact in other poor
placesin the world.
Something that | always
teach the kids is that if they
want to buy candy or go on
the bus they need to pay for it.
In the same way we, as human
beings, have a value and the
credit of our worth is our
dreams. Just as life is
immeasurable, so are dreams.



FINANCE

Recordreinvestmentin the game

20M/12

e £1.26bn

the percentage
of that turnover distributed
outside of the Premier
League.2011/12 External
Payments were £189.4m

Aformulaforsuccess

@&

£13.8m

equal share paid to each club
of domestic broadcastincome

equal share paid to each club of
international broadcastincome

Thanks to our Founders’ Formula there is £755,062

a50:25: 25 split of UK broadcast revenue the Merit Payment/Prize
and an equal split of the overseas broadcast Money per place in the final
and central commercialincome Premier League table

Aperfectratio

Building for the future

£99m’

was spent by Premier League
clubs on capital expenditure
for stadia/infrastructure

l 55 - l the ratio of money earned
. by the top to bottom club

broadcast revenue paid
to Barclays Premier League
champions Manchester City

broadcast revenue paid
to bottom finishing club
Wolverhampton Wanderers

contributed by the
Premier League to
Governmentin
taxesin2011/12

anaggregate of £l 0bn+

over the 20 seasons of the
Premier League

*2010/11figure as based on most recent club accounts (from Deloitte Report)

BY MARGARET BYRNE,
CEO, SUNDERLAND AFC

o L—
SUNDERLAND A.F-C

Shininga light: Sunderland
CEO Margaret Byrne (right)
is proud of the local, national
and global communities that
the Premier Leagueis part of.

Today, while mining and shipbuilding have
long since moved on (the Stadium of Light
actually sits on the former Monkwearmouth
Colliery site), a passionate, resilient and skilled
community is continuing to make huge strides,
excelling across technology, communications
and automotive sectors. It is a fantastic example
of both strength in numbers and the ability
to change with the times.




As | assess Sunderland AFC, it is striking that
the same fundamental principles apply to a club
which strives to represent and champion its
city and supporters. Being part of a community
of equals —one of 20 shareholder clubs in the
Premier League which distributes revenue far
more evenly than most and which has grown
to embrace its commerciality — has helped us
to compete against the very best.

Indeed, those same fundamental principles
apply to all 20 clubs. By sharing revenue in the
way we do and by making decisions and forming
policies together as shareholders that are
mutually beneficial, member clubs are nurturing
a competition which, by last season’s evidence
alone, is thrilling, unpredictable and unmissable.

The competitive, unpredictable nature of
games yielded by that relative parity is why the
Premier League has become the most watched
domestic league on earth and why broadcasters
around the world are continuing to invest heavily
into securing matches for their billions of viewers.

As that investment comes in, clubs sustain
the ability to build the best facilities, to attract
the biggest and best players in the world, and
to continue offering the most important people
atany club - the supporters — the very best
entertainment and match experience.

At Sunderland, we have a motto which sets
the tone for every department and every
individual, both on and off the field. ‘Consectatio
Excellentiae’, translated as ‘In Pursuit of
Excellence’, demonstrates our desire to be the best
we can at whatever we do. Without being part of
the Premier League —even with the same amazing
level of support at the Stadium of Light —we
simply wouldn't be able to realise our potential.

Moving into our sixth consecutive season
in the Premier League, we have signed a unique
commercial agreement with the Invest in Africa
initiative which aims to stimulate private sector
investment across the continent, subsequently
developing its infrastructure and initiating
positive social change.

Theinitiative has chosen to partner Sunderland
AFC for very simple and rational reasons; by
aligning itself with the prestige of a Premier League
cluband the League’s 4.7 billion audience, its name
and intentions are communicated far and wide
—both to potential investors and to the tens of
millions of people across Africa who will benefit
from its undertakings.

For Sunderland, it moves us that bit further
in our quest to be the best we can; by matching
Sunderland’s passion for the beautiful game
with that of an entire continent of football-mad
people, we are projecting our brand globally
and on a level much deeper than most.

We have already seen how powerful that
can be at first hand by attracting some of
Africa’s top players in recent years. The results
have been spectacular, with Sunderland shirts
appearing everywhere across Egypt, Ghana,

Benin and their neighbouring countries. Some
streets are simply teeming with red and white
when Sunderland win.

The fact that the BBC World Service
selected our fixture against Manchester City
on New Year’s Day 2012 for broadcast in Swabhili
is one indicator of how we are progressing.

While the game saw City’s Ivorian midfielder
Yaya Toure up against our own Beninese star
Stéphane Sességnon, neither country in the
west of Africa has a prevalent Swahili
population. Rather, it was more than 25 million
people across the east coast of Africa—in Kenya,
Tanzania and Uganda - listening in excitedly as
Ji Dong-won sensationally rounded Joe Hart in
the 94th minute and sparked delirium by firing
in the winner.

We can rarely predict those kind of goals
and dramaticincidents, but what we cando is
to continue cultivating the type of competition
which makes it all possible. We have a Premier
League which enables all 20 clubs to compete,
to market themselves to the globe and to keep
striving forwards and we are proud to be a part
of it. ‘Consectatio Excellentiae’.

Being part of acommunity of equals
—one of 20 shareholder clubsin the
Premier League which distributes
revenue far more evenly than most
and which has grown to embrace
its commerciality - has helped us
to compete against the very best.”
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PAYING ITS DUES
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Pete Hackleton is Tax Partner,
Saffery Champness.

OFFICIAL

Playing for success: areas of the football
business such as ticketing and merchandise
have huge benefits for the UK Exchequer.

SEASON REVIEW « 2011/12

he Premier League takes
Tits responsibilities to

HM Revenue & Customs
(HMRC) very seriously and has
developedindustry-leading
practices over the last few years
in terms of financial reporting.
And with over a £1bn provided in
taxes during the 2011/12 season
and revenue continuing to grow,
Pete Hackleton, a leading expert
in tax, ponders whether it’s time
to give football more credit for
its financial affairs.

Over its 20 seasons the
Premier League has gone from
strength to strength, popular
with fans, sponsors, broadcasters
and arange of other stakeholders
globally. However, the popularity
of the League and the 20 clubs has
not always been shared by HMRC,
the UK tax authority.

But looking at the sheer scale
of the numbersitis hard to see
what is not to like. The size of the
contribution of Premier League
clubs to the UK Exchequer —we
believe more than £1bn in taxes
was paid for the first time during
the 2011/12 season - is often
overlooked.

Forits size—and let us not
forget this is an entertainment
business built around skilled
sportspeople - football punches
above its weight in terms of what
it delivers. According to the 2012
version of the Annual Review of
Football Finance by Deloitte, total
wages across the 20 Premier
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League Clubs for 2010/11 were
£1.6bn. Assuming a smallincrease
in2011/12, it is clear that with a

top rate of income tax of 50%,

and employers’ National Insurance
Contributions rate of 13.8%, even
allowing for tax-efficient
investments such as contributions
to pension schemes we would
expect combined employment
taxes to be in excess of £900m. In
addition, VAT on ticket sales (based
on the 20% VAT rate) will have
generated more than £100m, and
although only a small number of
clubs currently pay corporation tax,
we would estimate that business
rates on stadium assets generates
around £50m per annum.

Of course the business of
football cannot be viewed through
rose-tinted spectacles and it is
positive to see that HMRC appears
to be taking a tougher stance on
football clubs that do not meet
their tax obligations. They have
challenged clubs over recent years
inrelation to agents’ fees, image
rights contracts and, more recently,
to the football creditors rule.

The starting point for the Premier
League is, quite rightly, that clubs
should pay their taxes in full and
on time. But any debate on football
and tax should also focus on both
the financial contribution that

the clubs make to the Exchequer,
and the positive changes that the
Premier League has made inrecent
years to ensure that football clubs
are engaging with HMRC.

Governance isimpressively
robust. Under Premier League
rules, the clubs now have a
responsibility to submit quarterly
reports to the League clearly
confirming they are up to date
with their HMRC payments. Under
therules, applicable to all Premier
League clubs, the League has the
ability to intervene if clubs fall
behind in their obligations to
HMRC. Further, clubs have to
regularly provide future financial
information, to identify future
liabilities and their ability to make
good any deficits. It is unlikely that
any other sector of the economy
has engaged with the tax authorities
in such a positive way to guarantee
obligations will be met as Premier
League clubs have in recent years.

The recent announcement of
theincreased domestic live
broadcast deal, worth in excess of
£1bn per season for three years from
2013/14, illustrates the popularity
andstrength of the Premier League.
Theincreased revenueit will bring
to Premier League clubs will give
them the opportunity to investin
playing talent and facilities, and to
strengthen their financial position —
all of which could resultin significant
additional tax payments to HMRC
andas aresult benefit the wider
economy and society in this country.
The Exchequer should be celebrating
the Premier League’s success.

For more details go to
www.saffery.com




SETTING

THE STANDARD
FOR EQUALITY

rsenal became the first
football club to receive
Kick It Out’s Advanced

Level of the Equality Standard
last season. The standard
supports the development of
equality and diversity practice
at professional clubs in the UK.
Arsenal received the honour
from football’s equality and
inclusion campaign after providing
detailed evidence on what it is
doing to promote diversity and
equality. It includes its work in
the community, engagement with
fans and the development of club
policies and processes to create
equal opportunities for all.
Here Chief Executive Officer
of Arsenal, lvan Gazidis, reflects on
the achievement, but underlines
there s still some way to go.
Football has a privileged
position and we're aware of
the power that the game has
to enrich and enhance people’s
lives. That connection and energy
felt between the club and its
community is something that
stays with people forever.

So it was with great pride in
November 2011 that Arsenal
received Kick It Out’s Advanced Level
of the Equality Standard, presented
to us by Lord Herman Ouseley, Chair
of the organisation (above). We
had a celebratory event at Emirates
Stadium which saw a number of
equality and diversity groups and
Arsenal supporters come together
to honour the achievement, but
to also gain a better understanding
of how we can do more and further
use football as a force for good
to promote inclusion.

At the event we heard
from a variety of supporters
and members of staff who had
all been touched in different
ways through their connection
to Arsenal. It was clear that they
simply felt like they belonged here
—regardless of sex, race, sexual
orientation, disability or age.

That makes us incredibly proud.

What that means is through our
internal processes, facilities and
people at Emirates Stadium, our
initiatives in the community and
our commitment to the Arsenal

We have a multi-cultural team at Arsenal and it would be
amissed opportunity if we didn’t celebrate the diversity
of our team with our community and show how people
from around the globe can come together to create

something really special.”

Ladies’ team, the environment
we create here is one of inclusivity.

Of course, it doesn’t just happen.
Behind the scenes at Arsenal we
have a tremendously dedicated
workforce. We have an award-
winning disability liaison team who
contribute towards an enjoyable
and safe matchday experience for
our 350 disabled supporters plus
their carers. Such is the attention
to detail and commitment of the
team, the club provides visually
impaired matchday commentary
and an audio version of our popular
matchday programme. There
is even a guide dog toilet facility
at Emirates Stadium, so you
understand the attention to detail
we're talking about!

We also have a committed
team of community coaches who
ensure there are no barriers for
anyone who wishes to access and
enjoy sport. We pride ourselves
on reaching out to those who may
be on the fringes of society through

our community and charity work.

Everything we do to promote
diversity at Arsenal comes under
the banner of Arsenal for Everyone
which is recognised by staff and
fans. Primary schoolchildren around
Arsenal understand it as the title
of a cultural and religious exchange
programme we co-ordinate with
different faith schools in our local
community. We have a multi-
cultural team at Arsenal and it
would be a missed opportunity
if we didn’t celebrate the diversity
of our team with our community
and show how people from around
the globe can come together to
create something really special.

Of course we recognise there
is still a long way to go to eradicate
discrimination in football and in
our society, but | am in no doubt
that Arsenal and the football
community at large can play
animportant leadership role
in engaging more people and
effecting positive change.
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+ 100 Press and Radio

*+ 40 Photographers

+ 220TV Crews

+ 22 Club Media and Press Officers

« 2PA Announcers

« 8Bigscreenoperators

CLUB SHOPS

pL

EMIRATES STADIUM
MATCHDAY
WORKERS

GROUNDS FOR
PROGRESS

he focus of Barclays Premier
TLeague football is quite.... -
rightly on the players - they
put everything into competing
weekin week out and it was their
goals, assists, blocks, tackles
and saves that made forsuch . .
“a fantastic season in 2011/12.
‘There were 462 senier players

season but whatmany won’t know
is that flgﬁre makes up only 7%
of the 6,500 direct full-time
employees at Premijer League
clubs (Source: Deloitte).

Premier League clubs employ
people in a number of different

-
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- presssefficers to edfrmércial »

; manythousand‘l;morewhowork
‘forthesupponters Thésein lud%il

=4 " stewards and q_lrl)gramme sellers.
_in squags across the.20 clubs. lasituss =~

_the football oniit. "
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MAINTENANCE CATERING

+ 1Disability Liaison Officer

* 4 Commentary team
members for blind and
visually impaired spectators

150

« 17T technicians

l 4 l 99
'ii
* 6 Supporterservices

team members
+ 20Ball Squad members
» 1Mascot - Gunnersaurus
the club mascot

BETTING KIOSKS

* 4Flagbearers
« 2Player escorts (one for the
home team, one for the away)*

HEALTH

53

* 60 Box Office staff

ot Lt s

cAsmNERRTERRANN

. "

roles from chefs to phy5|os

staff. On amatchday that
number is suppt¢mgnted by .. w

, for clubs to help pﬁ onthe show

hpspltallty and catering staff”

S ore
== As our graphics above show,
there are approximately 3,188
people who work with Arsenal
on amatchday and thatillustrates
how much goes on off the pitch
to help over 60,000 supporters
enjoy the experience of watchi

»



FOOTBALL OPERATIONS (for both home and away side)

+ 850 Stewards
+ 30 Police (within Stadium

for low-risk game) : .
+ 12 Security Guards + 22Players 6 Physiotherapists

+ 10 Control Room staff * 14 Subs 2 Club Doctors
6 Masseurs
1Radiographer

2 Managers 4 Kitmen 1Referee

2 Assistant Managers 2Team Chefs 2 Assistant Referees
3 First Team Coaches 1Player Liaison Officer 1Fourth Official

2 Reserve Team Coaches 4 Football Data analysts 1Match Delegate

3 Goalkeeping Coaches

3 Fitness Coaches

3,188

'-\.-v\- =5 ew ..Aar‘r- Cbs T
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COMPETITIVETO
THE LAST KICK

There is admiration for it around
the world and appreciation of it
athome. Asthe 2011/12 Barclays
Premier League season drew to
aclose Arsenal manager Arsene
Wenger commented on the
important role that the share of
League broadcastincome playedin
the exciting football seen on the pitch.

He said: “I think it has been
avery interesting season because
it was very unpredictable and every
game was difficult. The differences
between teams have become
smaller and that is why maybe
the quality is higher. There are less
financial differences apart from
two or three teams because the
international television rights have
gone up tremendously compared
to the domesticrights.

“They are shared equally in the
Premier League and the financial
differences are smaller. Therefore
the Premier League is more levelled
out and there is less difference.”

Glory day: Sergio Aguero’s
dramatic winner

for Manchester City on the
final day was the fitting end
to one of the most gripping
campaigns ever seen.

Competition is a good
explanation for why the Premier
League was decided by goal
difference in the very last minute
of the season, and why Chelsea,
the team that finished sixth in
the division, went undefeated
to Benfica, Barcelona and Bayern
Munich en route to their stunning
victory in the UEFA Champions
League Final.

Competition was also the
reason why there were surprise
scorelines and stories galore during
the 2011/12 season. Few at the
beginning of the campaign would
have predicted that Arsenal might
beat Chelsea 5-3, but that the

Gunners themselves would have < 69

lost 8-2 to Manchester United, - rere -

or that the reigning champions ~ BA CLAYS o
would then be on the wrong side %{ PREM'ER LEAGUE " iys

of 6-1mauling by their neighbours
Manchester City.

Competition is also the logical
explanation why Everton, trailing
4-2 to Manchester United at Old
Trafford with seven minutes to go,
should end up drawing the game
4-4. Likewise, it explains why
Wigan Athletic were able to beat
Manchester United, Liverpool,
Arsenal and Newcastle United in
the final few weeks of the season.

The 20 clubs are due a huge
amount of credit for the quality

Stealers wheel: The
competitive nature of the
Barclays Premier League is
highlighted in this results
circle, which shows howa club
canovercome anyone else.
The graphicisbased onan
originalidea by Andy Glover.



Joyand pain: (far left) Paul
Robinson leaps for joy as
Bolton Wanderers win on the
opening day of the 2011/12
season 4-0 at Loftus Road.
(left) Nine months later the
pain of relegation is too much
for Sam Ricketts. Bolton’s last
day draw at Stoke City saw
the Trotters ten season stay
inthe Premier League come
to an endas Queens Park
Rangers stayed up.

As at 14 May 2012 (All figues in £)

Equal Share Facility Fees Merit Payment Overseas TV Total Payment
Arsenal 13,788,093 10,079,652 13,591,116 18,764,644 56,223,505
Aston Villa 13,788,093 5,776,662 3,775,310 18,764,644 42,104,709
Blackburn Rovers 13,788,093 6,254,772 1,510,124 18,764,644 40,317,633
Bolton Wanderers 13,788,093 5,776,662 2,265,186 18,764,644 40,594,585
Chelsea 13,788,093 10,557,762 11,325,930 18,764,644 54,436,429
Everton 13,788,093 5,776,662 10,570,868 18,764,644 48,900,267
Fulham 13,788,093 5,776,662 9,060,744 18,764,644 47,390,143
Liverpool 13,788,093 11,992,092 9,815,806 18,764,644 54,360,635
Manchester City 13,788,093 12,948,312 15,101,240 18,764,644 60,602,289
Manchester United 13,788,093 13,426,422 14,346,178 18,764,644 60,325,337
Newcastle United 13,788,093 9,601,542 12,080,992 18,764,644 54,235,271
Norwich City 13,788,093 6,254,772 6,795,558 18,764,644 45,603,067
Queens Park Rangers 13,788,093 7,689,102 3,020,248 18,764,644 43,262,087
Stoke City 13,788,093 5,776,662 5,285,434 18,764,644 43,614,833
Sunderland 13,788,093 5,776,662 6,040,496 18,764,644 44,369,895
Swansea City 13,788,093 5,776,662 7,550,620 18,764,644 45,880,019
Tottenham Hotspur 13,788,093 11,992,092 12,836,054 18,764,644 57,380,883
West Bromwich Albion 13,788,093 5,776,662 8,305,682 18,764,644 46,635,081
Wigan Athletic 13,788,093 5,776,662 4,530,372 18,764,644 42,859,771
Wolverhampton Wanderers 13,788,093 5,776,662 755,062 18,764,644 39,084,461
Sub Total
Birmingham City 7,583,451 7,891,554 15,475,005
Blackpool 7,583,451 7,891,554 15,475,005
Burnley 6,204,642 6,015,090 12,219,732
Hull City 6,204,642 6,015,090 12,219,732
Middlesbrough 2,757,619 1,323,929 4,081,548
Portsmouth 6,204,642 6,015,090 12,219,732
West Ham United 7,583,451 7,891,554 15,475,005
TOTAL




and competitiveness of the League
last season, and for the nineteen
before it, but one key aspect

that contributes to each club’s
ability to compete at the highest
levelis the way in which we
distribute broadcast and central
commercial revenue.

As agreed in the Founding
Members Agreement in 1992, clubs
receive UK broadcast income in
the following way: 50% is shared
equally between the 20 clubs; 25%
is paid Facility Fees each time a
club’s matches are shownon TV

Year ended 31 July 2012

Turnover

Cost of Sales

in the UK (with each club
guaranteed a minimum of 10
Facility Fees); and the final 25%
is paid in Merit Payments which
are dependent on where a club
finishes in the final League table.

Allinternational broadcast
income, as well as central
sponsorship revenue, is shared
equally by the 20 clubs.

Last season Premier League
turnover totalled £1.26bn with
cost of sales, the money paid to
clubs, making up £1.14bn of that
figure. The League champions,

2012 2011
£fm £m

1,255.4 1,235.3
(1136.6)  (1,099.8)

Gross profit 118.8 135.5
Other operating expenses (137.7)

Operating profit/(loss)

Interest receivable

(22 (2.2)
23 2.3

Profit on ordi tivities before tax 0.1 0.1

(]

Retained profit brought forward

0.3 0.3
Retained profit carried forward 0.4 0.3

Year ended 31 July 2012

Fixed assets
Net current Liabilities
Total Shareholders' funds

Manchester City, received £60.6m
in central broadcast payments
while the bottom finishing club,
Wolverhampton Wanderers,
received £39.1m. This resulted
in the ratio between the top and
bottom earning club being 1.55:1.
The table on the previous page
shows the broadcast revenue paid
to each Premier League clubin
2011/12 and Parachute Payments
made to relegated clubs also.

Shooting stars: Some of the
biggest namesin football and
competitive matches ensure
globalinterestinthe Barclays
Premier League.




WHERE THE MONEY GOES

The Premier League hasa long-established  Here is a breakdown of where it went:

tradition of investing in football leagues

lower down the football pyramid; no
other European football league invests in six
divisions below it.

But significant money also finds its way to
good cause projects, including those that form
part of our Creating Chances programme,
grassroots facilities via the Football Foundation
and much more.

Reinvestingin the gameand incommunities  Creating Chances Creating Chances Football Conference

in the UK and overseas is central to our business (domestic) (intemationa[) Solidarity
model. A total of £189.4m was distributed

outside of the Premier League in 2011/12, £7 7 £3 £l 6
representing 15% of our £1.26bn turnover. /M m " m

\
109" 4
andl \00 il

Football Football League League Managers Football League
Foundation Solidarity Association Youth Development
£12m £49.8m £0.7m £3.Im

Atotal of

£189.4m

was distributed outside
of the Premier League
in 2011/12, representing

15%

of our

Professional Footballers’ Professional Game Parachute
Association Match Officials Limited Payments

£173m  £33m  £909m £I:26bn
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WHERE THE MONEY GOES conTinueD

INVESTMENT IN FOCUS The Premier League invests £17.3m
THE PROFESSIONAL into English football via the PFA -

the players’ union for professional

FOOTBALLERS’ footballersin the UK. We work

closely with them to determine

ASSOCIATION how that money is invested to

benefit everything fromyouth
development and community
projects to money for players
who leave the game early through
injury. Here is how the £17.3m

is invested:
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THE FOOTBALL STADIA IMPROVEMENT FUND -
THE PREMIER LEAGUE AND ENFIELD SUPPORTERS TRUST

Theroyal football family: The Queen Elizabeth Stadium
received a £75,000 grant to make it ahome from home
for Enfield Town.

The Football Stadia Improvement Fund (FSIF)
is funded by the Premier League to the tune of
£6m per season. It is managed by the Football
Foundation and is responsible for awarding
grants to lower league football clubs who
require contributions towards a new stadium
orimprovements to an existing stadium.

The FSIF is the country’s largest provider
of grants towards projects that help improve
the comfort and safety of lower league
football grounds in both the professional
and amateur game.

Premier League Chief Executive Richard
Scudamore described the grassroots of the
game as ‘essential’ to the success of our national
sport and pivotal to the production of the
Premier League.

“There is no peak without a mountain below”,
said Scudamore, a qualified referee himself.
“Where do all players and match officials come
from? They all come from grassroots somewhere
and we have no game without them. The
grassroots is fundamental to football because
the wider the base the better it will be at the top.
The English pyramid is the envy of the world
game and programmes like the FSIF will ensure
that this continues to be the case.”

Since it was launched in 2000 the FSIF
has awarded around £100m worth of grants
towards stadiaimprovement projects.

The grassroots is fundamental

to football because the wider the
base the better it will be at the top.
The English pyramid s the envy

of the world game.”

Last season Premier League income
benefited a number of clubs via the FSIF
including the likes of Bristol Academy Women'’s
FC who were able to fund an entire new stadium
from FSIF money to compete in Women'’s Super
League. Over £155,000 of grants allowed
fans-owned AFC Wimbledon to purchase
anew turnstile system for away supporters
and helped pay for anew CCTV control room
and segregation barriers.

One particularly substantial project was
that of Enfield Town FC, a club formed by Enfield
Supporters Trust in June 2001, who wished
to make improvements to the local Queen
Elizabeth Stadium with the aim of making it
the club’s permanent home. They were awarded
a grant of close to £75,000 which went towards
resurfacing the stand and upgrading the pitch.

One beneficiary from it was Enfield’s next
generation of players according to Kevin
McArdle, Chairman of Enfield Town Youth.

“We are delighted by the club’s move into the
Queen Elizabeth Stadium as it has given the
youth section the opportunity to play their
football in the borough of Enfield for the first
time in many years,” he said. “We look forward
to increasing our presence and the profile

of Enfield Town in the years to come.”
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The man for
all 20 Seasons

the players, managers and football that has taken place over the
two decades of the world’s most watched and supported football
league. The highest accolade was Player of the 20 Seasons, which was
won by Manchester United’s Ryan Giggs. In an exclusive interview,
the Old Trafford midfielder offers a unique perspective on 20 Seasons,
both his own progress and that of the League.

Ryan Giggs took a long look at the nominations for the Premier League’s
Player of the 20 Seasons and with a sharp intake of breath said: “There are
some decent names on that list.” And there were: big names, legendary
names, inspirational names, names that when mentioned elicit an incredibly
positive reaction: Cantona, Henry, Ronaldo, Scholes, Bergkamp, Vieira,
Keane, Shearer and Zola.

But the name Giggs was viewed by the judging panel as the greatest ever
because of his unparalleled Premier League achievements. Not just the only
man to play in all 20 of the seasons, but also the only player to score in every
season also. He has provided the most assists for goals, has never been sent
off in the Premier League and has 12 Champions medals to show for his
unbridled talent.

The Welshman is the most decorated player in English football history
and has held aloft 33 major trophies, but his favourite moment of all was the
evening of Monday 3 May 1993 when he picked up his first Premier League
winners medal. He explains.

“The season before the Premier League started we just lost out to Leeds,
so we knew we could challenge. Plus, as a Man United fan growing up through
the 1980s and seeing Liverpool winning all the leagues it was just a case of we

The Premier League’s 20 Seasons Awards were all about honouring

have to win it. Then when we did it was mixture of relief and excitement; having

the Premier League trophy presented to us at Old Trafford after all those years
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without a title was just the greatest feeling ever. I've had many great nights
with United but that topsiit.”

Nineteen seasons on did he still think he'd be gracing the Theatre of
Dreams? “Definitely not,” he says modestly. “At 17 as an apprentice you just

want to train with the first team, you get a little bit greedy and then you
want to play in the first team. Then you want to play lots of games and win
trophies. I'm lucky to have done that but | didn’t think I'd still be doing it now.
I've been fortunate enough to work with an exceptional manager, many
wonderful players and brilliant coaching staff, without them I don’t think

I'd have won this award.”

In the time that Giggs has played in the Premier League there have been
44 other teams, 3,118 players, 7,846 games and 20,589 goals. There are few
better people to gauge the evolution of the League than himand he isin
no doubt of its progress.

“What makes the Premier League so special is that it just carries on
improving. It never stands still and every part of it just gets better and better:
the coverage, the players, everything is superior in the time I've been playing.
Take the pitches for example. They’re now like a bowling green from the start
of the season to the end, and that’s why you're probably seeing each season
technically better players and more exciting games,” he says.

“That's good for those watching in the stands, where it's safer than ever,
fuller than ever. If you look at Old Trafford, that’s expanded four times in the
lifetime of the Premier League. Each time we've got more fans than before
so the noise is greater, the atmosphere’s more intense, especially at the big

“ Ryan Giggs

Just when you think

the Premier League can’t
get better, the bar gets
raised again.”




games or matches that are close. The facilities in which we play have simply
improved beyond recognition.”

But it’s not just facilities for the elite that have improved, more money
than ever is now invested in something that is close to Giggs’ heart, youth
development. He thinks that the duty of care to the next generation of

playersis the best he's ever seen.

f
I

'd love to be starting out again because the facilities they have now
are night and day to when I started. Everything’s of a much higher standard:
from the pitches they train on to the education they receive, and that’s
important because not everyone’s going to make it. All the players who come
through are superbly looked after, but the ones that don’'t come through are
sorted in their future careers as well, whether that’s in or out of football,”
“There’s no underestimating the importance of youth development,”
adds Giggs, who came through United'’s ranks as a schoolboy and
appreciates more than most the emotional attraction supporters have
to home grown talent. “We all recognise that foreign players have come in
to the English game and made it better, but also you acknowledge that you
want home grown talent. Fans of teams want to see one of their own come
through and do well. Supporters will have a natural rapport for any player
that they have seen grow as a player and a person. It’s really important that
apprentices, as it was in my day, and scholars are at the heart of any side.”
One area of football that Giggs thinks has changed beyond all recognition
is the community element. At the dawn of the Premier League good cause
giving was inits infancy but last season £45m was given to the clubs to invest
locally. That money has made a vast difference.
“Personally I don't think clubs have ever been closer to their communities.
What they do now is huge. When | first started it was hospital visits once
ayear and now there’s a whole team of community staff who workin

06 20SEASONS

conjunction with schools, local charities, local football clubs and sports clubs
and it’s worked at United brilliantly. In and around the ground, in and around

Manchester we always get to see the good work that the Manchester United

Foundation is doing, which isimportant.”

And the good cause footprint is not just local any more. Giggs himself
has been a long-standing ambassador for UNICEF so appreciates the global
presence of the Premier League. From just broadcasting to Great Britain in its
first season, the Premier League now transmits to 212 territories and 720m
homes around the world.

“It's funny,” he says, “you hear those numbers but you try not to think that
asaplayer, that there are that many people watching you. But it is amazing
when you think about the effect that the Premier League has on people
around the world. We see when we go abroad how big the appeal is. When
| went to Sierra Leone with UNICEF there was a crowd of people at the side
of the road watching a TV and they were watching a Premier League game
and it was at that point | thought, what we do reaches every part of the globe.
Which is back to what | said previously, everything just keeps on getting
betterand better.

“I don’t think anyone can argue that the Premier League isn't a fantastic
spectacle. Each year the Premier League improves technically, the excitement
seems to get greater. It continues to invest at all levels, and just when you
think the Premier League can't get better, the bar gets raised again. What you
saw this season, the football that was played, the goals that were scored,
that underlines why it’s the best it’s ever been.

“Itis,” he concludes, “just a joy to play in the Premier League. | feel very
privileged to have been part of it for the last 20 seasons.”
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And the award goes to...

ver 300,000 fans voted in the Premier League 20 Seasons
Awards casting over 4.4m votes in five categories: Goal, Match,
Save, Goal Celebration and Fantasy Team of the 20 Seasons.

In addition, a panel of eleven football experts, commentators and
administrators judged six categories: Player, Manager, Team, Season,
Most Memorable Quote and Fantasy Team of the 20 Seasons.

Goal of the 20 Seasons

Manager of the 20 Seasons

F
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Even by Wayne's standards that goal was out of
this world. | had a perfect view as | was in line
with him, but funny enough it was only
afterwards when we had the three points from
what was quite a tense derby that we could
stand back and admire it. Every time we
watched it again we became more in awe of its
beauty. Technically it was a brilliant strike and
the type of goal you can only dream of scoring.”

He’s been the biggest influence on my career
now for 25 years. | first met him when I was 13
and I'll never forget he knew my name, and he
knew my parents’ names; it was those details
which made a big impression. And things
haven't changed: at Carrington he still knows
the name of every schoolboy who walks in and
allthe apprentices, it's that personal touch that
sets him apart. And of course a few other
important things: the hunger, the desire, the
way he allows you to express yourself and play.
He's a great manager and a great person.”

20SEASONS

Manchester United dominated the Premier League 20 Seasons Awards,
winning five of the nine individual awards, and also providing the majority
of the players for both the Public and Panel Fantasy Teams.

Over the next two pages we look at all the Awards winners. Ryan Giggs
gives his perspective on his Old Trafford colleagues who were honoured in
the Manager, Goal, Match, and Goal Celebration categories. On the
opposite page are the stories of the Team, Season, Quote and Save Awards.

Celebration of the 20 Seasons

Game of the 20 Seasons

“ Ryan’s perspective

Eric was just a walking character. There was a
feeling that you never knew what he was
going to do next, both on and off the pitch.
That celebration just summed him up: the
inner confidence, the arrogance, the quality of
thegoal.”

Derbies can sometimes be dull and won by the
odd goal, but not this one. | remember the
game buzzing with emotion when City
equalised in the last minute and thinking ‘we’re
going to miss out here’. But just like United
have done through the Premier League, we play
to the last minute and score at the death. |
remember the relief, the excitement, everyone
going crazy; that's what football does to you in
those high pressure games, you do things you
justcan't control.”



Arsenal2003/04

Arsenal’s record-breaking side of
2003/04 are known by another
indisputable title - ‘The Invincibles'. The
Gunners played the entire campaign
without losing a single fixture. It was the
first time the feat had been achieved in

the top-flight since Preston North End
115 years previously - and Arsenal’s :

season was 16 matches longer. Arsenal is
still the only team to remain unbeaten
in a 38-match season. The squad was
packed with talent, defensive steel
and creative flair, thrilling crowds with
their pacy, counter-attacking football
championed by manager Arséne Wenger.

Their final record in the 2003/04 season
was: won 26, drew 12, with 73 goals
scored and only 26 conceded. They

eventually won the title by a convincing :
: 11 points with the help of the League’s :
i leading scorer Thierry Henry who

plundered 30 goals.

2011/12

The best was saved until last. A late
addition to the shortlist of six, the
2011/12 campaign pipped its rivals
thanks to a mix of wonderfully
memorable matches, stunning goals and

i unwavering excitement. There were :
: goals to savour such as Robin van :
i Persie’s volley against Everton and Peter :

Crouch’s screamer for Stoke City.
There were numerous matches that
defied belief like Manchester United
beating Arsenal 8-2, Manchester City
overcoming rivals United 6-1 and
Arsenal coming from behind to record
a5-2victory over Tottenham Hotspur.

A season as special as this one required a
suitable ending and it was fitting that

the title, UEFA Champions League and :
: relegation races all went down to the
. final day of the season. Never before had
i the Premier League title been decided on

goal difference; never before had it been
won with virtually the last kick of the
season as Sergio Aguero fired home the
winner for Manchester City against
Queens Park Rangers to send Roberto
Mancini's meninto raptures.

Kevin Keegan, post-match television
interview, live on Sky, April 1996
“When you do that with footballers like
he said about Leeds, and when you do
things like that about a man like Stuart
Pearce... I've kept really quiet but I'll tell

i you something, he went down in my
: estimations when he said that. We have :
¢ not resorted to that. You can tell him :

now, we're still fighting for this title and
he’s got to go to Middlesbrough and get
something. And I'll tell you, honestly, |
will love it if we beat them. Love it. But it
really has got to me. I've voicedit live, not
in front of the press or anywhere. I'm not
even going to the press conference. But
the battle is still on and Man United have
notwonthisyet.”

Keegan'’s famous tirade came at the end
of a season that Newcastle United had :
looked certain to win comfortably.
Keegan had seen a 12-point lead
disappear as Manchester United clawed
their way back into the title race and with
the campaign reaching its climax, he
responded emotionally on television
after being asked about comments made
by rival Sir Alex Ferguson, the quote
going downin Premier League folklore.

20SEASONS
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Craig Gordon, Sunderland v Bolton
Wanderers, December2010

It simply had to be a goal. An incredible
save made in first-half stoppage time;
a corner was flung in from the Bolton
Wanderers right and headed into the
six-yard box by Gary Cahill, with :
defender Zat Knight poking the ball :
goalwards from point-blank range. :
But Sunderland’s Craig Gordon showed
staggering reflexes and wonderful
athleticism to stick out his left hand
and deflect the ball over his crossbar,
much to the astonishment of the players
around him.

After receiving the award Gordon said:
“At the time | didn't really know how |
managed to keep the ball out and turniit :
over the bar.| managed toflickitupwards :
and get a bit of spin on it as well which :
somehow managed to get the ball over :
the bar. Saves like that don't happenvery
often but when they do come off it can
look quite spectacular.”
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ith their 12 titles, it is no surprise that

Manchester United top the table as the most

successful side in the history of the Premier
League. Of the 772 matches played by United, they have
won 500, lost just 109, scored a total of 1,541 goals and
secured 1,663 points.

Manchester United is also the only side to have
averaged more than two points per game. But outside
of the top four, the side with the highest average points
per gameratio is Leeds United, who has an average points
score of 1.48 for their 468 Premier League matches.

The side that have taken fewest points on average are
Watford, who from their two season stint in the top-flight
average only 0.68 points.

The top seven is also made up of the only clubs to
appear in all 20 seasons of the Premier League: in addition
to the Red Devils are Arsenal, Chelsea, Liverpool, Aston
Villa, Tottenham Hotspur and Everton.

Only five sides have scored more than 1,000 goals,
although Newcastle United, Everton and Aston Villa look
set to join them during the 2012/13 season. Newcastle
-who, along with Everton, joined the 1,000 point club
last season - has the best goal-difference beyond the
top four clubs.
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Pld W D L For Agt GD Pts

1 Manchester United 772 500 163 109 | 1541 660 881 |1663

2 Arsenal 772 415 204 153 |1345 717 628 |1449

3 Chelsea 772 | 401 199 172 1282 4 541 |1402

4 Liverpool 772 380 194 198 |1236 753 483 |1334

5 AstonVilla 772 | 283 240 249 | 973 923 50 |1089

6 Tottenham Hotspur 772 | 294 204 274 |1072 1020 52 |1086

7 Everton 772 272 218 282 974 979 -5 (1034

8 Newcastle United 692 277 186 229 | 996 885 111 | 1017

9 Blackburn Rovers 696 | 262 184 250 927 907 20 970

10 Manchester City 582 211 151 220 771 736 35 784
11 West Ham United 616 | 202 158 256 | 723 880 -157 | 764
12 Leeds United 468 189 125 154 641 573 68 | 692
13 Middlesbrough 536 160 156 220 621 741 120 | 633
14 Southampton 506 150 137 219 | 598 738 -140 587
15 Bolton Wanderers 494 149 128 217 575 745  -170 575
16 Fulham 418 130 121 167 480 552 -72 51
17 Sunderland 418 112 104 202 | 422 606 -184 | 440
18 Coventry City 354 929 12 143 387 490 -103 409
19 Sheffield Wednesday 316 101 89 126 | 409 453 -44 | 392
20 Wimbledon 316 99 94 123 | 384 472 -88 391
21 Charlton Athletic 304 93 82 129 342 442  -100 361
22 Leicester City 308 84 90 134 | 354 456 -102 | 342
23 Birmingham City 266 73 82 m 273 360 -87 301
24 Wigan Athletic 266 76 67 123 269 409 -140 295
25 Portsmouth 266 79 65 122 | 292 380 -88 | 293
26 Derby County 266 (3] 70 128 271 420 -149 274
27 Queens Park Rangers 202 69 46 74 267 298 -31 253
28 Norwich City 202 62 62 78 257 323 -66 | 248
29 Nottingham Forest 198 60 59 79 | 229 287 -58 | 239
30 Ipswich Town 202 57 53 92 219 312 -93 224
31 West Bromwich Albion 228 52 60 116 | 233 374 41 216
32 Stoke City 152 47 42 63 154 204 -50 183
33 Crystal Palace 160 37 49 74 160 243 -83 160
34 Wolverhampton Wanderers 152 32 40 80 156 281 -125 136
35 Sheffield United 122 32 36 54 128 168 -40 132
36 Reading 76 26 13 37 93 113 -20 91
37 Oldham Athletic 84 22 23 39 105 142 -37 89
38 HullCity 76 14 23 39 73 139 -66 65
39 Bradford City 76 14 20 42 68 138 -70 62
40 Watford 76 1 19 46 64 136 -72 LY
41 Swansea City 38 12 1 15 44 51 =7 47
42 Blackpool 38 10 ) 19 55 78 -23 39
43 Barnsley 38 10 5 23 37 82 -45 35
44 Burnley 38 6 24 42 82 -40 30
45 Swindon Town 42 15 22 47 100 -53 30




06

SUNDERLAND A.E.C=

IPSWICH TOWN

%\ 2

FOOTBALL CLUB.

20SEASONS 2011/12 - SEASON REVIEW ()



F t This is the Public Fantasy Team of the 20 Seasons in a 4-4-2 formation
an aS')/ and represented as Match Attax cards thanks to our good friends at Topps.
Despite the massive numerical disparity between the Public and Panel

t th voting there were only two differences in the two Fantasy teams: one central
eam 0 e defender and one central midfielder. The Public preferred Nemanja Vidic

to John Terry, and Steven Gerrard to Patrick Vieira.
20 Seasons
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1992/93
MANCHESTER UNITED

1993/94

MANCHESTER UNITED
1994/95

BLACKBURN ROVERS

1995/96
MANCHESTER UNITED

1996/97
MANCHESTER UNITED

1997/98

ARSENAL

1998/99
MANCHESTER UNITED

1999/00
MANCHESTER UNITED

2000/01
MANCHESTER UNITED

2001/02

ARSENAL

2002/03
MANCHESTER UNITED

2003/04
ARSENAL

2004/05
CHELSEA

2005/06
CHELSEA

2006/07
MANCHESTER UNITED

2007/08
MANCHESTER UNITED

2008/09
MANCHESTER UNITED

2009/10

CHELSEA

2010/11

MANCHESTER UNITED

2011/12
MANCHESTER CITY
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